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1 Ò92' 
 .RPXQLNiFLD GQHV SUHGVWDYXMH QHRGGHOLWHĐQ~ V~þDVĢ QiãKR NDåGRGHQQpho åLYRWD
-HMYê]QDPVSRþtYDY prenose a YêPHQH LQIRUPiFLtY KRYRUHQHMStVDQHMREUD]RYHMDOHER
þLQQRVWQHM IRUPH 9ćDND NRPXQLNiFLt ĐXGLD ]tVNDYDM~ LQIRUPicLH XGUåXM~ NRQWDNW VR
sYRMtm RNROtP Y\MDGUXM~ HPycie a SRG .RPXQLNiFLD PiPQRKR IRUiem a je PRåQp ju 
UR]GHOLĢ QD ]iNODGH UR]OLþQêFK NULWpULt = PDUNHWLQJRYpKR KĐDGLVND MH QDMYê]QDPQHMãLD
SUiYHPDUNHWLQJRYiNRPXQLNiFLDNWRUHM]iNODGRPMHPDUNHWLQJRYêNRPXQLNDþQêPL[ 
 6SRORþQRVĢ0D[FKLSVURS{VREtQDWUKXRG]DþLDWNXURNX-HMNRPXQLNiFLD
VR]iND]QtNPL MHY ãWiGLXYêYRMD URYQDNRDNRFHOi VSRORþQRVĢ -HSUHWRQHY\KQXWQpDE\
VSRORþQRVĢ SUL Vvojom rozvoji PDUNHWLQJRY~ NRPXQLNiFLX QH]DQHGEiYDOD -e WRWLå
NĐ~þRYêPSURVWULHGNRPN WRPXDE\VSRORþQRVĢ]RVWDODNRQNXUHQFLHVFKRSQi a XGUåRYDOD
QHXVWiOy kontakt so ]PHQDPLQDWUKXÒþLQQiPDUNHWLQJRYiNRPXQLNicia sl~åi k tomu, aby 
sa GDQiILUPDþL]QDþNDXGUåDODv SRYHGRPt]iND]QtNRYPRKODVL]tVNDĢQRYêFKD ]iURYHĖ
QHVWUDWLĢXå ]tVNDQêFK 
 A SUiYH PDUNHWLQJRYej komunikiFLt sa venujem vo svojej EDNDOiUVNej SUiFL
Prostredie DXWRPRELORYpKR SULHP\VOX VRP VL Y\EUDO ]iPHUQH $XWi D technika s nimi 
V~YLVLDFD V~ PRMRX ]iĐXERX Xå SiU URNRY $QL SRþDV ãW~GLD VRP Va neSUHVWDO ]DXMtPDĢ
o t~WR REODVĢ, a tak som tento svoM NRQtþHNPRKol spojiĢ nielen so ãW~GLRP DOH SUiYH L
s EDNDOiUVNRXSUiFRX=iURYHĖE\PLERORSRWHãHQtPQiMVĢ VL SRXNRQþHQt ãW~GLDSUiFX
v NWRUHM E\ VRP VD QDćDOHM PRKRO ]DREHUDĢ WRXWR SUREOHPDWLNRX V Y\XåLWtP ]tVNDQêFK
zQDORVWt] oblasti marketingu a obchodu. 
 &LHĐRPEDNDOiUVNHM SUiFH MH SURVWUHGQtFWYRPPDUNHWLQJRYpKR YêVNXPX QDYUKQ~Ģ
QRYpIRUP\PDUNHWLQJRYHMNRPXQLNiFLHVSRORþQRVWL0D[FKLSVUR6SRORþQRVĢVDFKFH
RULHQWRYDĢ SUHYDåQH QD%& WUK -H SUHWR QHY\KQXWQpXUþLĢ QLHOHQ VSUiYQX IRUPX DOH DM
miesto a þDVDSOLNiFLH]YROHQHMVWUDWpJLHPDUNHWLQJRYHMNRPXQLNiFLH 
 V MHGQRWOLYêFK NDSLWROiFK VYRMHM EDNDOiUVNHM SUiFH VD FKFHP SRVWXSQH YHQRYDĢ
PDUNHWLQJRYpPX YêVNXPX D QiVOHGQpPX QiYUKX YKRGQHM PDUNHWLQJRYHM NRPXQLNiFLe. 
V UiPFL WHRUHWLFNHM þDVWL EXGH SRWUHEQp GHWDLOQH DQDO\]RYDĢ V~þDVQ~ VLWXiFLX VSRORþQRVWL
a MHM SRVWDYHQLD QD WUKX 5RYQDNR MH QHY\KQXWQp RER]QiPLĢ VD VR VOXåEDPL NWRUp
SRVN\WXMH DOHER NWRUp HãWH OHQ SOiQXMH ]DYLHVĢ =iNODGRP SUDNWLFNHM þDVWL SUiFH EXGe 
VSUiYQD IRUPXOiFLD FLHĐRY YêVNXPX 6DPRWQê YêVNXP EXGH ]DORåHQê QD ]tVNDQt
6 
 
a VSUDFRYiYDQt~Gajov SURVWUHGQtFWYRPGRWD]QtND&LHĐRPYêVNXPXEXGH]LVWLĢpovedomie 
motoristov o spoORþQRVWL 0D[FKLS D MHM VOXåEiFK =iURYHĖ EXGH G{OHåLWp ]LVWLĢ DNR
YQtPDM~ PRWRULVWL V~þDVQê VWDY NRPXQLNiFLH VSRORþQRVWt SRVN\WXM~FLFK FKLSWXQLQJ
a ]D]QDPHQDĢ LFK QiYUK\ QD MHM QRYp IRUP\ =tVNDQp ~GDMH EXG~ UR]WULHGHQp SRGĐD
VWDQRYHQêFK NULWpULt a EXGH Y\NRQDQi LFK SRGUREQi DQDOê]D 1D ]iNODGH ]tVNDQêFK
YêVOHGNRY EXG~QDYUKQXWpQDMYKRGQHMãLHIRUP\NRPXQLNiFLHVSRORþQRVWL0D[FKLSVUR
3ULLFKQDYUKRYDQtVDEXGHPXVLHĢ]RKĐDGQLĢQLHOHQV~þDVQêUR]YRMVSRORþQRVWLDOHDMMHM
ćDOãLHS{VREHQLHSRMHMVWDELOL]RYDQtVDQDWUKX9 ]iYHUHSUiFH]KRGQRWtPQDSOQHQLHFLHĐD
YêVNXPXDY\KOLDGN\VSRORþQRVWLGREXG~FQD 
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2 C+$5$.7(5,67,.$632/2ý1267, A JEJ TRHU 
 3RGVWDWRX NDSLWRO\ MH REMDVQLĢ SRMHPFKLSWXQLQJ MHKR DSOLNiFLX YêKRG\ D UL]LNi. 
ýDVĢNDSLWRO\MH]DPHUDQiQDSRGUREQ~FKDUDNWHULVWLNX sSRORþQRVĢ0D[FKLSVOXåE\ NWRUp
poskytuje, jej konkurenciu a makroprostedie, v NWRURPS{VREt 
 
2.1 &KLSWXQLQJMHKRYê]QDPD UL]LNi 
+ODYQêP ~þHORP VSRORþQRVWL 0D[FKLS MH SRVN\WRYDQLH VOXåLHE Y oblasti 
DXWRPRELORYpKR SULHP\VOX VR ]DPHUDQtP QD FKLSWXQLQJ 3RG WêPWR SRMPRP PRåQR
]MHGQRGXãHQHUR]XPLHĢ]Y\ãRYDQLHYêNRQXD SUtSDGQp]QLåRYDQLHVSRWUHE\PRWRURY 
-HKR SRGVWDWD MH ]DORåHQi QD Y\XåLWt YêNRQQRVWQêFK UH]HUY PRWRURY
SURVWUHGQtFWYRP XSUDYRYDQLD KRGQ{W D QDVWDYHQt LFK ULDGLDFLFK MHGQRWLHN .RQãWUXNFLX
motorov ale DM VDPRWQp WRYiUHQVNp QDVWDYHQLD ULDGLDFLFK MHGQRWLHN YêUREFRYLD ]iPHUQH
SUHGLPHQ]XM~9êNRQD FHONRY~SUHYiG]NXPRWRUDRYSO\YĖXMHUDGDIDNWRURYQDSUNYDOLWD
SDOLYD ãWêO MD]G\ SUHĢDåRYDQLH SUDYLGHOQRVĢ D NYDOLWD ~GUåE\ DOH DM SRYHWHUQRVWQp
a NOLPDWLFNp SRGPLHQN\ = YêURE\ Y\FKiG]D DXWRPRELO QDVWDYHQê QD XQLYHU]iOQH
Y\XåtYDQLH Y UR]OLþQêFK SRGPLHQNDFK 3UHGLPHQ]RYDQtP VD VSRORþQRVWL VSROLHKDM~ QD
Y\ããLX YêGUå YR]LGLHO 9lþãLQD ]iND]QtNRY SUHGLPHQ]RYDQp QDVWDYHQLD QLNG\ QHY\XåLMH
3UiYH WLHWR Y]QLNQXWp UH]HUY\ MH PRåQp SUHPHQLĢ IRUPRX FKLSWXQLQJX GR ]YêãHQpKR
YêNRQX YR]LGOD 7DNêPWR ãWêORP SULVWXSXMH N chiptuninJX DM VSRORþQRVĢ 0D[FKLS        
[11, 14, 23] 
6SUiYQ\P Y\XåtYDQtP YêNRQQRVWQêFK UH]HUY SUL FKLSRYDQt QHGRFKiG]D N
SUHĢDåHQLX PRWRUD 9 G{VOHGNX ÄSUHFKLSRYDQLD³ QDG UiPHF WHFKQLFNHM ~QRVnosti motora 
P{åHG{MVĢN ]QtåHQLX MHKRåLYRWQRVWL7DNêWRGUXKFKLSWXQLQJX VD þLDVWRþQHY\XåtYDSUL
UR]OLþQêFK PRWRULVWLFNêFK V~ĢDåLDFK NGH åLYRWQRVĢ PRWRUD QHKUi WDN~ UROX DNR MH
PRPHQWiOQ\ PD[LPiOQ\ YêNRQ 6SRORþQRVĢ 0D[FKLS RGPLHWD DSOLNiFLX WDNpKRWR
chiptuningu na beåQHY\XåtYDQpYR]LGOi>11, 22, 23] 
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2.2 +LVWyULDD ILOR]RILDVSRORþQRVWL 
Maxchip, s. r. o. 
6SRORþQRVĢ 0D[FKLS VR VtGORP Y Ostrave ± 0DULiQVNêFK +RUiFK Y]QLNOD
 IHEUXiUDURNX-HGQiVDRVSRORþQRVĢV UXþHQtPREPHG]HQêPS{VRELDFXQD WUKX
DXWRPRELORYêFKVOXåLHEVR]DPHUDQtPQDFKLSWXQLQJ0ODGiVSRORþQRVĢY]QLNODQD]iNODGH
IUDQãt]LQJRYHMGRKRG\V PDWHUVNRXVSRORþQRVĢRX0D[chip GmbH. [19, 23] 
 
Maxchip, GmbH 
0DWHUVNiVSRORþQRVĢY]QLNODY roku 2000 v Nemecku. Od svojho vznikXVD]DREHUi
VOXåEDPL Y REODVWL FKLSWXQLQJX 6YRMH S{VREHQLH SRVWXSRP þDVX SUHQLHVOD GR YLDFHUêFK
NUDMtQ VYHWD NGH MH  PRåQp QiMVĢ Xå  SDUWQHUVNêFK PLHVW 0RPHQWiOQH Pi VYRMH
]DVW~SHQLH YR âYpGVNX )tQVNX 1yUVNX 9HĐNHM %ULWiQLt 7XUHFNX DOH DM QDSUtNOad vo 
Y]GLDOHQHM%UD]tOLt2GURNXS{VREtXåDMY ýHVNHMUHSXEOLNH9LćREUi]RN 
6SRORþQRVĢ VD UR]UDVWi QLHOHQ Y UiPFL H[SDQ]LH GR QRYêFKNUDMtQ DOH DM Y oblasti 
VYRMLFK VOXåLHE VSROXSUDFXMH QD YêYRML QRYêFK ]DULDGHQt D QLHNWRUp VL Y\UiED DM VDma. 
3UtNODGRPMHSURGXNW2%'IODVKHUQDNWRUêVL]iND]QtNQDKUiYLDFHURPRåQêFKQDVWDYHQt
ULDGLDFHMMHGQRWN\1iVOHGQHVLP{åHViPNHG\NRĐYHN]YROLĢDN~~SUDYXQDVYRMRm aute 
PRPHQWiOQHY\XåLMH>19, 23] 
 
2EUi]RN ± 3DUWQHUVNpPLHVWDVSRORþQRVWL0D[FKip 
 
Zdroj: http://maxchip.cz/partnerska-mista/frontpage.html#info 
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2.3 6SRORþQRVĢY V~þDVQRVWL  
6SRORþQRVĢ QH]DPHVWQiYD ]DWLDĐ VYRMLFK ]DPHVWQDQFRY 6OXåE\ Y\NRQiYDM~ GYDMD
H[WHUQtY\ãNROHQtWHFKQLFL1DVWDURVWLPDM~SRUDGHQVN~þLQQRVĢDOHDMVDPRWQpFKLSRYDQie. 
O DGPLQLVWUDWtYX VD VWDUDM~ SULDPR zakladatelia a WHGD DM NRQDWHOLD VSRORþQRVWL 'HQLV
âHQNêĜD -DQ9OWDYVNê1DWUKYVW~SLODVSRORþQRVĢVR]iNODGQêPNDSLWiORP .þ
-HM PDMHWRN SUHGVWDYXMH SUHYDåQH WHFKQLFNp Y\EDYHQLH SUHGRYãHWNêP ]DULDGHQLH na 
NRQYHU]iFLX ULDGLDFLFK MHGQRWLHNY hodnote 500 .þ=iVDGQêYê]QDPSUHVSRORþQRVĢ
Pi~SOQHQRYêG\QDPRPHWHU0D[G\QRY hodnote 1 800 .þ7HQVSRORþQRVĢ]DN~SLOD
QD]DþLDWNXURNX9 SUtSDGHåHPiNOLHQW]iXMHPY\XåLĢWHVWYêNRQXVYRMKRYR]LGOa 
SURVWUHGQtFWYRP G\QDPRPHWUX MH QHY\KQXWQp DE\ VD GRVWDYLO SULDPR QD SRERþNX
VSRORþQRVWL [23] 
 =D XSO\QXOê URN S{VREHQLD SRVN\WOD VSRORþQRVĢ VYRMH VOXåE\ UDGRYR OHQ SiU
GHVLDWNDP NOLHQWRP NWRUêFK SUHGVWDYRYDOL SUHYDåQH V~NURPQp RVRE\ .OLHQWHOX WYRULOi 
SUHYDåQHþHVNt]iND]QtFL6SRORþQRVĢHYLGXMHDMSiUYêMD]GRYGRVXVHGQêFKNUDMtQQDMPl
QD 6ORYHQVNR =iND]QtFL VL ]R ãLURNHM SRQXN\ VOXåLHE Y\EHUDOL SUHYDåQH LQGLYLGXiOQX
optimDOL]iFLXULDGLDFHMMHGQRWN\>] 
 
2.4 3RQXNDVOXåLHE  
0$;&+,3,QGLYLGXiOQ\FKLSWuning 
 5LDGLDFLDMHGQRWNDPRWRUDSUHGVWDYXMHULDGLDFHFHQWUXPFHOpKRYR]LGOD=ELHKDM~VD
WX GRKURPDG\ YãHWN\ LQIRUPiFLH D SUtND]\ 3UL RSWLPDOL]iFLt IRUPRX LQGLYLGXiOQHKR
FKLSWXQLQJX V~ QDMG{OHåLWHMãLH PQRåVWYR SDOLYD YVWUHNRYDQp PQRåVWYR SDOLYD D YêãND
SOQLDFHKR WODNX 1D ]iNODGH VLJQiOX NWRUê SRVLHODM~ MHGQRWOLYp VHQ]RU\ R hmotnosti 
Y]GXFKX SRþWH RWiþRN ]DĢDåHQLD D ćDOãtFK NRUHNþQêFK IDNWRURFK GR ULDGLDFHM MHGQRWN\
SUHSRþtWDYDULDGLDFDMHGQRWNDSUHVQ~GREXYVWUHNXþtPGRFKiG]DN URYQRPHUQpPXFKRGX
PRWRUD3RPRFRXG\QDPRPHWUD NWRUê VSRORþQRVĢYODVWQt GRFKiG]DN testovaniu vozidla 
a ]iURYHĖN XSUDYRYDQLXKRGQ{WD QDVWDYHQtPRWRUDD jeho riadiacej jednotky. Chiptuning 
MHDSOLNRYDWHĐQêDNRQDGLHVHORYpWDNDMQDEHQ]tQRYpPRWRU\9LćREUi]RN [23] 
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2EUi]RN± Test dynamometrom a MHKRYêVOHGN\SULLQGLYLGXiOQRPFKLSRYDQtYR]LGOD 
 
Zdroj: http://maxchip.cz/datova-optimalizace.html#info 
 
MAXCHIP OBD Flasher 
 2%')ODVKHUMHQDSURJUDPRYDQêSULDPRQDYR]LGOR]iND]QtND7RWR]DULDGHQLHVD
GiY\XåLĢX GLHVHORYêFKDMX EHQ]tQRYêFKPRWRURY-HPRåQpKRNHG\NRĐYHNSUHSQ~ĢQD
LQpYR]LGORSULþRPKRYåG\VWDþtSULSRMLĢFH]SULORåHQê2%'NiEHOSULDPRQDNRQHNWRU
NWRUê VD QDFKiG]D Y NDåGRP YR]LGOH RG YêURE\ 1iVOHGQH GRFKiG]D N naskenovaniu 
RULJLQiOQ\FK ~GDMRY R YR]LGOH GR SULSRMHQpKR2%' IODVKHUD 'iWD VD SRWRP SUHQHV~ GR
SRþtWDþD RGNLDĐ LFK NOLHQW ]DãOH QD H-PDLO VSRORþQRVWL 0D[FKLS 'R KRGLQ\ REGUåt
]iND]QtN XSUDYHQp WXQLQJ GiWD ãSHFLiOQH QD GDQp YR]LGOR NWRUp VL QDKUi RSlĢ GR 2%'
flashera a aplikuje QDYR]LGORMHKRRSlWRYQêPSULSRMHQtPN nemu. 9LćREUi]RN [23] 
 
2EUi]RN ± 3UtNODGDSOLNRYDQLD2%'IODVKHUDQDYR]LGOH%0:; 
 
Zdroj: http://maxchip.cz/obd-flasher.html#info 
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MAXCHIP Chiptuning box 
 -HGQi VD R SUtGDYQp ]DULDGHQLH NWRUp VD SUHSRMt VR VHQ]RUPL D V elektronikou 
motora a WêPG{MGHN ]YêãHQLXYêNRQX7RWR]DULDGHQLHVDGiY\XåLĢQLHOHQX GLHVORYêFK
ale aj u EHQ]tQRYêFK PRWRURY 3UHQHVHQp GiWD ]R VHQ]RURY PRWRUD V~ SUHSRþtWDYDQp ]D
pomoci v chiptuning boxe a RGWLDĐ V~ QiVOHGQp RGRVODQp GR ULDGLDFHM MHGQRWN\ PRWRUD
9ćDNDWRPXWRQRYpPXSUHSRþtWDQLXP{åXE\ĢRSWLPDOL]RYDQpDNpNRĐYHNSDUDPHWUHD WêP
VD]YêãLQLHOHQYêNRQDOHDMWRþLYêPRPHQWPRWRUD9LćREUi]RN [23] 
 
2EUi]RN ± 3UtNODGDSOLNRYDQLDFKLSWXQLQJER[XQDYR]LGOH9ROkswagen Scirocco 
 
Zdroj: http://maxchip.cz/chiptuning-box.html 
 
2.5 Konkurencia 
1D WUKX FKLSWXQLQJX S{VREt Y V~þDVQRVWL QLHNRĐNR GHVLDWRN VSRORþQRVWt 0QRKp
z QLFKPDM~]DVW~SHQLHSRFHOHMýHVNHM UHSXEOLNH=DQDMYlþãtFKNRQNXUHQWRYVSRORþQRVWL
0D[FKLSPRåQRSRYDåRYDĢVSRORþQRVWL$XWRFKLS%LWSRZHU&LPEX'LHVHOSRZHU7',IXQ
a &KLSWXQLQJ6SRORþQRVĢVD]DWLDĐSOiQXMHXSODWQLĢKODYQHY Moravskoslezskom kraji. Jej 
SULDP\FKNRQNXUHQWRYSUHWRSUHGVWDYXM~ OHQVSRORþQRVWLNWRUp WXPDM~VYRMH]DVW~SHQLH
6~QLPLVpRORþQRVWL%LWSRZHUD Tdifun. [23] 
  
Bitpower 
6SRORþQRVĢ %LWSRZHU ĢDåt SUHGRYãHWNêP ]R VYRMKR GOKRGREpKR ]i]HPLD QD WUKX
NGH ILUPD S{VREt RG URNX  6YRMH SRERþN\ Pi UR]PLHVWQHQp Y Olomouckom, 
-LKRþHVNRP D Moravskoslezskom kraji. Priamu konkurenciu pre VSRORþQRVĢ 0D[FKLS
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SUHGVWDYXMHSRERþND%LWSRZHU-XNWRUiVDQDFKiG]DY UiPFLNUDMDYR9UEQHSRG3UDGHGRP
V SURVSHFK0D[FKLSXMHXPLHVWQHQLHSULDPRYPHVWH2VWUDYD9êKRGRXSUH0D[FKLSMHDM
PHQãLDY]GLDOHQRVĢNXKUDQLFLVR6ORYHQVNRXUHSXEOLNRXNGHVDVSRORþQRVĢY EXG~FQRVWL
SOiQXMHYLDFDQJDåRYDĢ 
V UiPFLPDUNHWLQJRYHMNRPXQLNiFLH MHYRYêKRGH0D[FKLS=iND]QtNRYRVORYXMH
QLHOHQ VYRMLP ZHERP DOH DM SURVWUHGQtFWYRP VRFLiOQHM VLHWH IDFHERRN 1HYêKRGRX SUH
0D[FKLSMHVODEiSURSDJiFLDQRYHMVOXåE\± testov G\QDPRPHWURP%LWSRZHUW~WRVOXåEX
SRVN\WXMH QR MHM PDUNHWLQJRYi NRPXQLNiFLD MH WDNWLHå QHGRVWDWRþQi 6SRORþQRVĢ R nej 
QHStãH DQL QD VYRMRP ZHEH 'R]YHGLHĢ VD R QHM MH PRåQp OHQ SULDP\P NRQWDNWRYDQtP
VSRORþQRVWL DOHER QD ]iNODGH ]QDORVWt NOLHQWRY QD GLVNXVQêFK IyUDFK 7X Pi %LWSRZHU
RSURWL0D[FKLSXYêKRGX± ]QiPRVĢPHG]LNOLHQWPL5HIHUHQFLHVSRORþQRVWLQLHV~DOHOHQ
NODGQp7RSUHGVWDYXMHSUH0D[FKLSSUtOHåLWRVĢSUHVDGLĢVDQDWUKX 
2ULHQWiFLD QD ]iND]QtND MH X RERFK VSRORþQRVWt URYQDNi 3UHGVWDYXM~ MX ako 
PDMLWHOLDRVREQêFKWDNDMQiNODGQêFKDOHER~åLWNRYêFKYR]LGLHOPDMLWHOLDWUDNWRURYDOHER
ORGt2EHSRURYQiYDQpVSRORþQRVWL VDSRGLHĐDM~QDYêYRMLQRYêFKVOXåLHED VSROXSUDFXM~
VR]DKUDQLþQêPLSDUWQHUPL 
Bitpower sa v PLQXORVWL ]~þDVWĖRYDO UR]OLþQêFK PRWRULVWLFNêFK DNFLt D zrazov. 
3UtNODGRPP{åHE\Ģ%LWSRZHU WXQLQJ VKRZ NGH VSRORþQRVĢ SRVN\WRYDOD ]ĐDY\ na svoje 
VOXåE\ 7DNRXWR IRUPRX VSRORþQRVĢ 0D[FKLS ]DWLDĐ QHRVORYLOD VYRMLFK SRWHQFLiOQ\FK
NOLHQWRYþRSUHĖXSUHGVWDYXMH ćDOãLXYê]QDPQ~SUtOHåLWRVĢ[15, 19] 
 
TDIfun 
9HĐNRVĢRXDMUR]VDKRPSRVN\WRYDQêFKVOXåLHES{VREtQDSUYêSRKĐDG7',IXQDNR
QHSULDP\ NRQNXUHQW 0D[FKLSX -H WX DOH YLDFHUR IDNWRURY NWRUp MX URELD
NRQNXUHQFLHVFKRSQRX 2VORYXMH OHQ PDMLWHĐRY YR]LGLHO V QDIWRYêPL PRWRUPL 7R
predstavujH SUH 0D[FKLS SUtOHåLWRVĢ SUH ]tVNDQLH ]Y\ãQHM NOLHQWHO\ Y SRGREH PDMLWHĐRY
vozidiel s EHQ]tQRYêPLPRWRUPL DNR DM RVWDWQêFKPDMLWHĐRY WUDNWRURY DOHER QiNODGQêFK
vozidiel.  
V SURVSHFK VSRORþQRVWL 7',IXQ MH EOt]NRVĢ KUDQLFH VR 6ORYHQVNRX UHSXEOLNRX
TDIfun VtGOLY ýHVNRP7HãtQHNWRUêVDRGQHMQDFKiG]DOHQNP6SRORþQRVĢRVORYXMH
VYRMLFK NOLHQWRY SUHGRYãHWNêP VYRMtPZHERP -HPRåQp QD ĖRP QiMVĢ YãHWN\ SRWUHEQp
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LQIRUPiFLH RKĐDGRP SRVN\WRYDQêFK VOXåLHE 1D UR]GLHO RG %LWSRZHU-X 7',IXQ Pi
Y\WYRUHQêSURILOQDIDFHERRNXĆDOãRXYêKRGRXMHþOHQVWYRWHFKQLNRYWHMWRVSRORþQRVWLQD
LQWHUQHWRYêFK GLVNXVQêFK IyUDFK ]DPHUDQêFK QD FKLSWXQLQJ 3UiYH WX VD ]KURPDåćXMH
QDMYLDFSRWHQFLiOQ\FKNOLHQWRYQDFKLSWXQLQJ 
7',IXQ SRVN\WXMH YHĐPL SRGREQH ]DPHUDQp VOXåE\ DNR QDSU'LHVHOSRZHU NWRUê
VtGOLY 3UDKH=DXMtPDYêPIDNWRPMHåHNODGQpUHIHUHQFLHQDVSRORþQRVĢ7',IXQMHPRåQp
QiMVĢ SUiYH DM QD GLVNXVQRP IyUH SDWULDFHPX VSRORþQRVWL 'LHVHOSRZHU 3UH VSRORþQRVĢ
0D[FKLS E\ SRGREQi VSROXSUiFD PRKOD E\Ģ SUtQRVRP 7',IXQ VD SULDPR QHSRGLHĐD QD
WYRUEH QRYêFK VOXåLHE Y REODVWL FKLSWXQLQJX 9ODVWQtFWYR G\QDPRPHWUX D poskytovanie 
PHUDQt SUHG D SR FKLSWXQLQJX ]GDUPD SUHGVWDYXMH SUH VSRORþQRVĢ0D[FKLS ćDOãLH UL]LNR
z KĐDGLVND NRQNXUHQFLH 1HPHQHM Yê]QDPQp MH ]DXMtPDYp SUYHQVWYR 7',IXQ-u v oblasti 
VYRMKR]DPHUDQLD6SRORþQRVWLVDSRGDULORY\ODGLĢPRWRU7',QDKUDQLFXNRQVNêFK
VtO7HQWRYêVOHGRNSUHGVWDYXMHSUYHQVWYRY UiPFLUHSXEOLN\Y REODVWLSRVN\WRYDQLDVOXåLHE
]DPHUDQêFKQDFKLSWXQLQJ$M WDNpWR IDNWRU\S{VRELDQDNOLHQWHOX7iP{åHXSUHGQRVWQLĢ
]DWDNêFKWRSRGPLHQRNPHQãLXDOH]DWRUHIHUHQFLDPLD ~VSHFKPLRYHUHQ~VSROoþQRVĢSUHG
YHĐNêPNRQFHUQRP> 19, 20] 
 
2.6 0DUNHWLQJRYpPakroprostredie 
0DUNHWLQJRYp PDNURSURVWUHGLH SR]RVWiYD ] SURVWUHGLD GHPRJUDILFNpKR
HNRQRPLFNpKR VSRORþHQVNR-NXOW~UQHKR SUtURGQpKR WHFKQRORJLFNpKR D politicko-
SUiYQHKR 3UH VSRORþQRVĢ0D[FKLS V~ QDMSRGVWDWQHMãLH SURVWUHGLD HNRQRPLFNp SUtURGQp
a WHFKQRORJLFNpNWRUpEXG~QiVOHGQHćDOHMSRGUREQHDQDO\]RYDQp [8, 14] 
 
(NRQRPLFNpSURVWUHGLH 
Miera nezamestnanosti v ý5GRVLDKODY URNX~URYHĖ2SURWLPLQXOpPX
URNX NHG\ EROD MHM YêãND   VD MHGQi R pokles nezamestnanosti o 0,5 %. V meste 
2VWUDYD GRVLDKOD QH]DPHVWQDQRVĢ QD NRQFL URND  ~URYHĖ   $N GRFKiG]D
k ]QLåRYDQLXQH]DPHVWQDQRVWLD ĐXGLDQDFKiG]DM~SUiFXPDM~DMYLDFILQDQFLt7HQWRIDNW
SUHGVWDYXMHSUH0D[FKLSSUtOHåLWRVĢSUH]tVNDQLHQRYêFK]iND]QtNRY> 24]  
V URNX  ERODPLHUD LQIOiFLH QD ~URYQL 9 SRURYQDQt V rokom 2010 sa 
MHGQi R QiUDVW R  7HQWR SUtUDVWRNP{åH S{VRELĢ DNR UHODWtYQHPDOê =DNUêYD YãDN
VNXWRþQRVĢåHSRGVWDWQH UêFKOHMãLH UiVWOL FHQ\ WRYDURYD VOXåLHENDåGRGHQQHMSRWUHE\þR
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VD SUHMDYLOR QDMPl X SRWUDYtQ 9 G{VOHGNX ]Y\ãRYDQLD FLHQ ]iNODGQêFK SRWULHE V~ ĐXGLD
PHQHMRFKRWQtLQYHVWRYDĢGRSRWULHEPHQHMYê]QDPQêFKþRKUiY neprospech Maxchip-u. 
9êYRMNXU]XNRUXQ\YRþLHXUX]D]QDPHQDO]PHQX] QD.þ]D(XURýHVNi
koruna posilnila, v G{VOHGNX þRKR VD ]QLåXMH H[SRUW GR ]DKUDQLþLD 7HQWR IDNWRU MH SUH
0D[FKLS QHJDWtYQ\ 9 G{VOHGNX SRVLOQHQLD NRUXQ\ P{åH G{MVĢ N RGFKRGX ]DKUDQLþQêFK
]iND]QtNRY N ODFQHMãHM NRQNXUHQFLL -HGQi VD SULWRP KODYQH R ]iND]QtNRY ]R 6ORYHQVNHM
republiky, kde sa chFHVSRORþQRVĢYLDFDQJDåRYDĢ>8, 14, 24] 
  
3UtURGQpSURVWUHGLH 
ýHVNi UHSXEOLND VD QDFKiG]D YR YQ~WUR]HPt VWUHGQHM (XUyS\ 3UH 0D[FKLS
SUHGVWDYXMH WiWR ORNDOLWD YêKRGX 9 G{VOHGNX FKLSRYDQLD PRWRURY GRFKiG]a pri ich 
]YêãHQpPXYêNRQXDMNLFKUêFKOHMãLHPX]DKULHYDQLX3RNLDĐE\ERORWRWRSRGQHEQpSiVPR
FKDUDNWHULVWLFNp Y\VRNêPL WHSORWDPL EROR E\ QHY\KQXWQp ULHãLĢ DM VDPRWQp FKODGHQLH
PRWRURY7RE\PRKORRGUDGLĢNOLHQWRYRGY\XåtYDQLDWHMWRWHFKQROyJLH [11, 14] 
V UiPFLGRVWXSQêFK~GDMRYQDþHVNRPãWDWLVWLFNRP~UDGH] rokov 1986 ± 2010 je 
PRåQp VOHGRYDĢ SRNOHV YêGDMRY Y\QDNODGDQêFK QD RFKUDQX åLYRWQpKR SURVWUHGLD. 
&KLSWXQLQJRP GRFKiG]D N XSUDYRYDQLX KRGQ{W Y ULDGLDFHM MHGQRWNH PRWRUD 9\ODGHQtP
QLHNWRUêFKQDVWDYHQt MHPRåQpÄVNXOWLYRYDĢ³FKRGPRWRUD KODYQHX QDIWRYêFKPRWRURY
7êPMHPRåQpGRXUþLWHMPLHU\]QtåLĢMHKRSURGXNFLXãNRGOLYêFKHPLVLt>14, 22] 
 
TechnoORJLFNpSURVWUHGLH 
V DXWRPRELORYRP SULHP\VOH MH PRåQp ]D]QDPHQDĢ NDåGêP URNRP Y\ããt VWXSHĖ
DXWRPDWL]iFLH9RYêUREQêFKKDOiFKQDKUiG]DM~SRVWXSQHĐXGtVWURMHD DXWRPDWLFNpOLQN\
ďXGLD SULFKiG]DM~ R SUiFX 1LåãLH SUtMP\ VS{VREXM~ RULHQWiFLX ĐXGt KODYQH QD ]iNODGQp
SRWUHE\þRP{åHVS{VRELĢQH]iXMHPR VOXåE\VSRMHQpV FKLSRYDQtP[11, 14] 
&KLSWXQLQJ QLH MH PRåQp SOQH ]DXWRPDWL]RYDĢ =D]QDPHQiYDPH X neho rozvoj 
v SRGREH MHGQRGXFKR DSOLNRYDWHĐQêFK FKLSWXQLQJ ER[RY NWRUp VL ]iND]QtN P{åH GR
YR]LGOD QDLQãWDORYDĢ VYRMSRPRFQH 3UL MHKR NODVLFNRP DSOLNRYDQt MH DOH HãWH VWiOH
QHY\KQXWQê ĐXGVNê IDNWRU .RQWUROD WHVWRYDQLH D LQGLYLGXiOQH QDVWDYHQLD VL Y\åDGXM~
SUtWRPQRVĢãSHFLDOL]RYDQêFKWHFKQLNRY>11, 14] 
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3 7(25(7,&.e9é&+2',6.È0$5.(7,1*29(-
.2081,.È&,( 
 Tretia kapitola s Qi]YRP WHRUHWLFNp YêFKRGLVNi PDUNHWLQJRYHM NRPXQLNiFLH MH
]DPHUDQi QD REMDVQHQLH ]iNODGQêFK SRMPRY .DSLWROD MH SUH OHSãt SUHKĐDG UR]GHOHQi QD
SRGNDSLWRO\ .RPXQLNiFLD  0DUNHWLQJRYi NRPXQLNiFLD 3OiQRYDQLH PDUNHWLQJRYHM
NRPXQLNiFLHD Trendy v marketLQJRYHMNRPXQLNiFLt 
 
3.1 .RPXQLNiFLD 
0RWLYiFLX NRPXQLNRYDĢ Pi NDåGê ,QWHQ]LWD NWRUi PRWLYXMH NX NRPXQLNiFLt MH
YHĐPLSUHPHQOLYiD ]iYLVtQDUDGHRNROQRVWt± þLMH GUXKiRVREDV\PSDWLFNiPLHUD~QDY\
VFKRSQRVĢRYOiGDĢ jazyk partnera a þLV~REVDK\Y mysli nDOLHKDYp. [13] 
.RPXQLNiFLDMH ]ORåNRXNDåGpKRMHGLQFDD RGERUQtFLMHMYHQXM~]QDþQ~SR]RUQRVĢ
Ä9R:HEVWURYH1HZ:RUOG'LFWLRQDU\MHNRPXQLNiFLDSRStVDQiDNRDNWSUHQRVXGiYDQLD
þLY\PLHĖDQLDLQIRUPiFLtVLJQiORYþLVSUiYUR]SUiYDQtPStVDQtPþLJHVWDPL³1 
 
1DMG{OHåLWHMãLHFKDUDNWHULVWLFNpU\V\NRPXQLNiFLH[9]: 
 - NRPXQLNiFLDMHG{OHåLWik HIHNWtYQHPXVHEHY\MDGURYDQLX 
 - NRPXQLNiFLD MHSUHQRVRPD YêPHQRX LQIRUPiFLtv KRYRUHQHMStVDQHMREUD]RYHM
   DOHERþLQQRVWQHMIRUPH 
 - NRPXQLNiFLDMHYêPHQRXYê]QDPXPHG]LĐXćPLSRXåLWtPEHåQpKRV\VWpPX  
   symbolov.. 
 
.RPXQLNiFLDPiGYH]iNODGQpIRUP\± RVREQ~D QHRVREQ~PDVRY~. 
 
2VREQiNRPXQLNiFLD 
 2VREQiNRPXQLNiFLD VD XVNXWRþĖXMHPHG]L GYRPD DOHERQLHNRĐNRPiOR RVREDPL
a MHM KODYQRX SUHGQRVĢRX MH I\]LFNê NRQWDNW NRPXQLNXM~FLFK VWUiQ 7HQ P{åH YLHVĢ
                                                          
1
  -,ě,1&29È%RåHQDEfektLYQtNRPXQLNDFHSURPDQDåHU\1. vydanie. Praha: 
 Grada Publishing, 2010. 144 s. ISBN 978-80-247-1708-1. str. 19 
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k YlþãHM G{YHUH YlþãHM RWYRUHQRVWL D RFKRWH VSROXSUDFRYDĢ 3UtMHPFD VD FtWL E\Ģ SULDPR
RVORYHQêGRLVWHMPLHU\MHQ~WHQêEH]SURVWUHGQHUHDJRYDĢ [1] 
 7DNWR ]tVNDQ~ VSlWQ~ Yl]EX P{åH GUXKi VWUDQD LKQHć Y\XåLĢ N prLVS{VREHQt
SUHELHKDM~FHMNRPXQLNiFLHWDNDE\VD]YêãLO MHMHIHNW6~þDVĢRXVSlWQHMYl]E\P{åHE\Ģ
i QHYHUEiOQDNRPXQLNiFLDRGKDĐXM~FDQLHNWRUpVNU\Wp UHDNFLHSUtMHPFXQDSULMDW~VSUiYX
1D GUXKHM VWUDQH MH RVREQi NRPXQLNiFLD YHĐPL QiNODGQi ± QiNODG\ Y prHSRþWH QD MHGQX
RVORYHQ~RVREXV~Y ]URYQDQtV PDVRYRXNRPXQLNiFLRXYêUD]QHY\ããLH [1, 9] 
  
1HRVREQiPDVRYiNRPXQLNiFLD 
 0DVRYi NRPXQLNiFLD XPRåĖXMH SUHGDĢ VSUiYX YHĐNHM VNXSLQH RV{E SULEOLåQH
v URYQDNê RNDPåLN 7êP VD ]QLåXM~ Y\QDORåHQp QiNODG\ Y prepRþWH QD MHGQX RVORYHQ~
RVREXQRQDSULHNWRPXLFKDEVRO~WQDYêãNDP{åHE\ĢYHĐPLY\VRNi0HG]LLFKQHYêKRG\
SDWULDFKêEDM~FL I\]LFNêNRQWDNWNRPXQLNXM~FLFKVWUiQ UHODWtYQDSRPDORVĢ VSlWQHMYl]E\
a MHMREWLDåQH]LVĢRYDQLHSRXUþLWRPþDVRYRPRGVWXSHĆDOãtP SUREOpPRP MHQHPRåQRVĢ
SULVS{VRELĢGDQ~VSUiYXLQGLYLGXiOQHPX]iND]QtNRYLþR YêUD]QH]QLåXMHMHKR~þLQQRVĢ[1] 
 
 ĆDOãtP ]iNODGQêP UR]GHOHQtP NRPXQLNiFLH MH GHOHQLH QD YHUEiOQX D QHYHUEiOQX
NRPXQLNiFLX 7LHWR GYH IRUP\ NRPXQLNiFLH VD QDY]iMRP GRSOĖXM~ DOHER GRNRQFDP{åH
MHGQDQDKUiG]DĢGUXK~Y plnej miere. 
 9HUEiOQD D QHYHUEiOQD NRPXQLNiFLD P{åX E\Ģ Y XUþLWêFK VLWXiFLiFK Y rozpore. 
ďXGLDþDVWRQLHþRKRYRULDDOHLFKFKRYDQLHWRPXQHPXVtRGSRYHGDĢ[9] 
 
1HYHUEiOQDNRPXQLNiFLD 
1HYHUEiOQXNRPXQLNiFLXþORYHNY\XåtYDN tomu, aby [13]: 
 - SRGSRULOUHþUHJXORYDOMHMWHPSR]G{UD]QLOY\VORYHQp 
 - QDKUDGLOUHþV\PEROL]RYDO 
 - Y\MDGULOHPyFLH 
 - Y\MDGULOLQWHUSHUVRQiOQ\SRVWRMQDSUSRFK\ERYDQLH 
 - XVNXWRþQLOVHEDY\MDGUHQLHSUHGVWDYLOVD 
 
 1HYHUEiOQDNRPXQLNiFLD]DKUĖXMHãLURN~REODVĢWRKRþRMHVLJQDOL]RYDQpEH]VORY
þL DNRGRSURYRGVORYQHMNRPXQLNiFLH1HYHUEiOQHVDGiNRPXQLNRYDĢJHVWDPLSRK\EPL
WHOD SRVWRMPL WHOD YêUD]PL WYiUH SRKĐDGPL Rþt Y]GLDOHQRVĢRX D ]DXMtPDQtP
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SULHVWRURYêFK SR]tFLt WHOHVQêP NRQWDNWRP WyQRP KODVX REOHþHQtP ]GREHQtP D LQêPL
DVSHNWPLYODVWQpKRY]KĐDGX[13] 
 1HYHUEiOQH VSUiY\ SRVN\WXM~ PQRåVWYR LQIRUPiFLt R pocitoch a SRVWRMRFK ĐXGt
$YãDNQHYHUEiOQD NRPXQLNiFLD QLH MH WDN SUHVQi DNRNRPXQLNiFLD YHUEiOQD1HYHUEiOQH
chovanLH MH VtFH GREUH YLGLWHĐQp DOH QHĐDKNR LQWHUSUHWRYDWHĐQp 5L]LNR QHVSUiYQHM
LQWHUSUHWiFLH MH PRåQp ]QtåLĢ WêP VS{VRERP åH QHEXG~ Y\WYiUDQp SUHGþDVQp ]iYHU\
SUHWRåH PQRKp VLJQiO\ MH PRåQp LQWHUSUHWRYDĢ YLDFHUêPL VS{VREPL $å NHć V~ VþtWDQp
VLJQiO\ YHUEiOnej a QHYHUEiOQHM NRPXQLNiFLH MH PRåQR LQWHUSUHWRYDĢ V YlþãRX
VSRĐDKOLYRVĢRX[9] 
 
9HUEiOQDNRPXQLNiFLD 
 Ä9HUEiOQD NRPXQLNiFLD MH SURFHVRP YêPHQ\ LQIRUPiFLt PHG]L ĐXćPL
SURVWUHGQtFWYRPV~VWDY\]YXNRYêFKDOHERJUDILFNêFK]QDNRY³2 
 -HGQiVDRYêEHUNRPELQovanie a SURGXNFLX MD]\NRYêFK]QDNRYStVDQLHSUHMDYX
UR]P\VOHQLH UHþL DUWLNXOiFLD YRĐED ãWêOX SURFHV Y]iMRPQpKR SUHGiYDQLD YQtPDQLD
a SUtMHPVORYQêFKVSUiYD porozumenie im. [1, 13] 
 9HUEiOQD NRPXQLNiFLD P{åH E\Ģ SULDPD DOHER VSURVWUHGNRYDQi KRYRUHQi DOHER
StVDQiåLYiDOHERUHSURGXNRYDQi[9] 
 
3.2 0DUNHWLQJRYi NRPXQLNiFLD 
Ä0DUNHWLQJ MHYãDGH)RUPiOQHDOHERQHIRUPiOQHVDĐXGLDD VSRORþQRVWL ]DREHUDM~
QHVSRþHWQêPPQRåVWYRPþLQQRVWtNWRUpE\VPHPRKOLQD]YDĢPDUNHWLQJRP³3 
9ê]QDPPDUNHWLQJX VW~SD QDMPl v REODVWL VOXåLHE D WR SUHGRYãHWNêP Y G{VOHGNX
]YêãHQHM NRQNXUHQFLH UDVW~FLFK SRåLDGDYLHN VSRWUHELWHĐRY QD UR]VDK D ãWUXNW~UX
SRVN\WRYDQêFKVOXåLHE]Y\ãXM~FLFKVDYêGDYNRYGRPiFQRVWtQDDNWLYLW\PDM~FLFKDUDNWHU
VOXåLHED pod. [9] 
                                                          
2
  -,ě,1&29È%RåHQD(IHNWLYQtNRPXQLNDFHSURPDQDåHU\1. vydanie. Praha: 
 Grada Publishing, 2010. 144 s. ISBN 978-80-247-1708-1. str. 23 
3
  KOTLER, Philip. Marketing management. 1. vydanie. Praha: Grada Publishing, 
 2007. 792 s. ISBN 978-80-247-1359-5. str. 41 
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'{OHåLWRXV~þDVĢRXPDUNetingu je markeWLQJRYêPL[NWRUêSUHGVWDYXMHRSHUDWtYQX
a SUDNWLFN~NRQNUHWL]iFLXPDUNHWLQJRYpKRULDGHQLD-HWYRUHQê] QLHNRĐNêFKSUYNRYNWRUp
V~Y]iMRPQHSUHSRMHQp9\]QDþXMHVDKĐDGDQtPLFKRSWLPiOQ\FKSURSRUFLtþR]QDPHQiåH
]RVWDYHQLH~þLQQpKRPDUNHWLQJRYpKRPL[XMHSOQHY UXNiFKILUP\[4] 
0DUNHWLQJRYêPL[ VD VNODGi ]R  ]iNODGQêFK IDNWRURY QD]êYDQêFK WLHå ãW\UL 3
NWRUêPLV~SURGXNWSURGXFWFHQDSULFHGLVWULE~FLDSODFHD PDUNHWLQJRYiNRPXQLNiFLD
SURPRWLRQ 0DUNHWLQJRYê PL[ Y VOXåEiFK REVDKXMH ćDOãLH ãSHFLILFNp  3 NWRUêPL V~
ĐXGLDSHRSOHSURFHV\SURFHVHVVD PDWHULiOQHSURVWUHGLH(physical evidence). [3, 12] 
-HGQêP ] QDMYLGLWHĐQHMãtFK D QDMGLVNXWRYDQHMãtFK QiVWURMRY PDUNHWLQJRYpKR PL[X
MH PDUNHWLQJRYi NRPXQLNiFLD =DKĚĖD YãHWN\ QistURMH NWRUêPL firma komunikuje 
s FLHĐRYêPLVNXSLQDPLDE\SRGSRULOD SUHGDMSRQ~NDQêFKVOXåLHE a LPLGåSRGQLNX[2] 
 =DLVĢXMH EH]SURVWUHGQê WRN LQIRUPiFLt PHG]L YêUREFRP D SRWHQFLiOQ\P
VSRWUHELWHĐRPV FLHĐRPSUHVDG]RYDQLDVYRMLFKPDUNHWLQJRYêFK]iPHURYQDXUþHQRPWUKX
Ide o Y\WYiUDQLH LQIRUPiFLt XUþHQêFKSUH WUK D WRYR IRUPHNWRUi MHM SULMDWHĐQiSUHGDQ~
FLHĐRY~ VNXSLQX =P\VORPPDUNHWLQJRYHM NRPXQLNiFLH MH SUHGRYãHWNêP QLHþR SRGiYDĢ
VWLPXORYDĢ D SRGSRURYDĢ SUHGDM YêURENRY D VOXåLHE D S{VRELĢ Y V~ODGH V RVWDWQêPL
]ORåNDPLPDUNHWLQJRYpKRPL[X[1, 8] 
 0DUNHWLQJRYi NRPXQLNiFLD XPRåĖXMH VSRORþQRVWLDP VSRMRYDĢ VYRMH ]QDþN\
s XUþLWêPLĐXćPLPLHVWDPLDNFLDPL]iåLWNDPLDOHERSRFLWPLPrispieva k KRGQRWH]QDþN\
WêPåHMXYãWHSXMHGRP\VOHVSRWUHELWHĐRPD dotviUDMHMLPLGå [7] 
 
3.2.1 0DUNHWLQJRYêNRPXQLNDþQêPL[ 
 0DUNHWLQJRYêNRPXQLNDþQêPL[MHMHGQRX]R]ORåLHNPDUNHWLQJRYpKRPL[XNWRUi
MH ]DPHUDQi YêKUDGQH QD NRPXQLNiFLX 3RPRFRX RSWLPiOQHM NRPELQiFLH SUYNRY
NRPXQLNDþQpKRPL[XVDSUDFRYQtFLPDUNHWLQJXVQDåLDGRVLDKQXĢPDUNHWLQJRYêFKD WêPDM
ILUHPQêFK FLHĐRYV V~þDVQRPSRMDWt V~ ]DKUĖRYDQp GRPDUNHWLQJRYpKR NRPXQLNDþQpKR
PL[XWLHWR]ORåN\>@ 
 - reklama; 
 - podpora predaja; 
 - RVREQêSUHGDM; 
 - public relations; 
 - priamy marketing. 
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Reklama 
Reklama je mimoriDGQH G{OHåLWi þDVĢ PDUNHWLQJRYHM NRPXQLNiFLH SUHWRåH
spotrebitelia sa s ĖRXVWUHWiYDM~þDVWHMãLH-HGQiVDR QHRVREQ~IRUPXNRPXQLNiFLHILUP\VR
]iND]QtNRP SURVWUHGQtFWYRP U{]Q\FK PpGLt -H WR þLQQRVĢ NWRUi SRWHQFLiOQHPX
]iND]QtNRYL SULQiãD LQIRUPiFLH R YêURENX R MHKR YODVWQRVWLDFK SUHGQRVWLDFK NYDOLWiFK
a SRG 5HNODPD VD VQDåt UDFLRQiOQ\PL DOHER HPRFLRQiOQ\PL DUJXPHQWPL Y]EXGLĢ
u VSRWUHELWHĐRY ]iXMHP R YêURERN D QiVOHGQH VSRWUHELWHĐD SULQ~WLĢ DE\ XþLQLO N~SQH
UR]KRGQXWLH 5HNODPD WLHå PXVt ]iND]QtNRY SUHVYHGþLĢ DE\ N~SX GDQpKR SURGXNWX
RSDNRYDOLDOHERDE\KRQDNXSRYDOLYRYlþãRPPQRåVWYH[1] 
=iNODGQêPLUR]KRGQXWLDPLNWRUpPXVLDY UHNODPHURELĢSRVN\WRYDWHOLDVOXåLHEV~
YêEHUPpGLDVWDQRYHQLHFLHĐDUHNODP\D VWDQRYHQLHUR]SRþWXQDUHNODPX ÒVSHãQireklama 
PXVtE\ĢUREHQiRGERUQtNPLPXVtS{VRELĢQDVSUiYQHVHJPHQW\WUKXD PXVtE\ĢVFKRSQi
SUHNRQiYDĢYãHWN\EDULpU\QDWUKX [1, 2] 
 0HG]L IRUP\ UHNODP\ MH PRåQp ]DUDGLĢ UHNODPX Y WODþL D Y\VLHODQp UHNODP\
YRQNDMãLHEDOHQLDYNODGDQ~UHNODPXILOP\EURå~U\SURSDJDþQpOHWiN\SODJiW\DGUHViUH
NDWDOyJ\ELOOERDUG\S~WDþH326GLVSOHMHV\PERO\þLORJi[7]  
 
Podpora predaja 
 3RGSRUDSUHGDMDMHFKiSDQiDNRNUiWNRGREêVWLPXO]DPHUDQêQD]YêãHQLHSUHGDMD
XUþLWpKR SURGXNWX SURVWUHGQtFWYRP NUiWNRGREêFK YêKRG SUH ]iND]QtNRFK Medzi 
QDMVLOQHMãLH LPSXO]\ NWRUp P{åX YêUD]QH ]PHQLĢ FKRYDQLH VSRWUHELWHĐD SDWULD ~VSRUD
SHĖD]t ]tVNDQLH QLHþRKR ]GDUPD DOHER ~þDVĢ Y V~ĢDåL 3RGSRUD SUHGDMD S{VREt WDNPHU
LKQHć SR MHM Y\KOiVHQt Y\ããHM ~þLQQRVWL VD GRVDKXMH þDVRYêP REPHG]HQtP SRQXN\
VSRWUHELWHĐ MH Q~WHQê UHDJRYDĢ GR XUþLWpKR GiWXPX 6SUDYLGOD Pi SRGSRUD SUHGDMD
NUiWNRGRE~~þLQQRVĢD SRVNRQþHQtDNFLHVDSUHGDMþDVWRYUDFLDQDS{YRGQ~~URYHĖ[1, 10] 
 'R SRGSRU\ SUHGDMD VD UDGLD NXSyQ\ SUpPLH V~ĢDåH EH]SODWQp XNiåN\ VOXåE\
YêKHUQp ORWpULH YêVWDY\YHĐWUK\ D UHNODPQpD GDUþHNRYpSUHGPHW\NWRUp V~R]QDþRYDQp
ako 3D reklama. U VOXåLHE VD ] WHMWR ãLURNHM SDOHW\ QiVWURMRY XSODWĖXM~ FHQRYp ]ĐDY\
PQRåVWHYQp DM VH]yQQH 7êPL VD SURGXFHQWL VOXåLHE VQDåLD UHDJRYDĢ QD VH]yQQRVĢ
u GRS\WXSRXUþLWêFKSRQ~NDQêFKSURGXNWRFKVOXåLHE>]  
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2VREQêSUHGDM 
 2VREQêSUHGDM]DKĚĖDRERMVWUDQQ~NRPXQLNiFLXPHG]LNXSXM~FLPD SUHGiYDM~FLP
-HGQiVDVtFHR QiNODGQêDOHY\VRNRHIHNWtYQ\VS{VRENRPXQLNiFLH1HVSRUQRXYêKRGRX 
je mRåQRVĢRNDPåLWHM VSlWQHMYl]E\ -H WR WRWLå MHGLQiNRPXQLNiFLDSUHELHKDM~FDRERPD
VPHUPL SUL NWRUHM SUHGiYDM~FD D NXSXM~FD VWUDQD Y]iMRPQH UHDJXMH QD VYRMH FKRYDQLH
RGSRYHGiQDRWi]N\Y\VYHWĐXMHD SUHNRQiYDSUHNiåN\ [1, 10, 12] 
2VREQêSUHGDM VDXVNXWRþĖXMHQLHOHQSULRVREQRPVW\NX DOH WLHåSURVWUHGQtFWYRP
WHOHNRPXQLNDþQêFK D LQIRUPDþQêFK WHFKQROyJLt Obsah a IRUPD R]QiPHQt P{åH E\Ģ
SULVS{VREHQi NRQNUpWQHPX ]iND]QtNRYL D VLWXiFLL -HKR V~þDVĢRX MH SHVWRYDQLH RVREQpKR
Y]ĢDKX V FLHĐRP SUHGDĢ YêURERN DOHER SRVN\WQ~Ģ VOXåEX D ]iURYHĖ Y\WYiUDĢ GOKRGRER
SR]LWtYQ\ Y]ĢDK0QRKp ILUP\PDM~ YHĐPL ~]NH D WUYDOp Y]ĢDK\ VR VYRMLPL ]iND]QtNPL
V WDNêFKWR SUtSDGRFK ]DXMtPD RVREQê SUHGDM YHG~FH PLHVWR PHG]L RVWDWQêPL SUYNDPL
NRPXQLNDþQpKRPL[X [1, 10, 12] 
0HG]LVS{VRE\RVREQpKRSUHGDMDMHPRåQp]DKUQ~ĢSUHGDMQpSUH]HQWiFLHSUHGDMQp
VFK{G]N\VWLPXOXM~FHSURJUDP\REFKRGQpYêVWDY\þLYHĐWUK\[7]  
 
Public Relations 
 3RMHP3XEOLF5HODWLRQVVDVtFHGiSUHORåLĢDNRY]ĢDK\V YHUHMQRVĢRX, ale spravidla 
VD SRXåtYD Y S{YRGQRP ]QHQt 3XEOLF 5HODWLRQV ]QDPHQi NRPXQLNiFLX D Y\WYiUDQLH
Y]ĢDKRY VPHUXM~FLFK GRYQ~WUD ILUP\ DM QDYRQRN 3XEOLF 5HODWLRQV WDN SULVSLHYDM~
k Y]iMRPQpPX SRUR]XPHQLX PHG]L VNXSLQDPL D LQãWLW~FLDPL D WêP SRPiKDM~
v UR]KRGRYDQt D ~þLQQHMãLHPX MHGQDQLX 3XEOLF 5HODWLRQV XPRåĖXM~ ]ODćRYDĢ V~NURPQp
a YHUHMQp]iXMP\D VO~åLDPQRKêPLQãWLW~FLiP3XEOLF5HODWLRQVVLQHNODG~]DFLHĐSULDPR
SRGSRULĢ SUHGDM XUþLWêFK YêURENRY +ODYQêP ]P\VORP þLQQRVWt Y Public Relations je 
Y\WYRULĢY SRYHGRPtVSRWUHELWHĐRYNODGQ~SUHGVWDYXR SRGQLNXNWRUiPi]iXMHPQLHOHQQD
GRVDKRYDQt]LVNXDOHWDNWLHåQDUHDOL]iFLXDNFLtSURVSHãQêFKSUHFHO~ VSRORþQRVĢ> 10] 
 0HG]L IRUP\ 3XEOLF 5HODWLRQV PRåQR ]DUDGLĢ EDOtþN\ SUH QRYLQiURY SUHMDY\
VHPLQiUH YêURþQp VSUiY\ FKDULWDWtYQH GDU\ SXEOLNiFLH þDVRSLV VSRORþQRVWL Y]ĢDK\
s komunitou alebo lobovanie. [4, 7]  
 
Priamy marketing  
 1DMVN{UVDDNRSULDP\PDUNHWLQJR]QDþRYDOR]DVLHODQLHWRYDUXRGYêUREFXSULDPR
k VSRWUHELWHĐRYL1HVN{UWDNERODR]QDþRYDQiþLQQRVĢNWRUiVDUHDOL]RYDODSURVWUHGQtFWYom 
SRãW\9]QLNćDOãtFKIRULHPNRPXQLNiFLHVRVSRWUHELWHĐRPXPRåQLOGHILQRYDĢWHQWRQiVWURM
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PDUNHWLQJRYHM NRPXQLNiFLH -HGQi VD R DN~NRĐYHN NRPXQLNDþQ~ þLQQRVĢ VPHUXM~FX
k SRQ~NDQLX YêURENRY þL VOXåLHE DOHER N SUHQRVX REFKRGQêFK SRQ~N SRPRFRX U{]Q\FK
PpGLt V FLHĐRP LQIRUPRYDĢ VSRWUHELWHĐRY D REFKRGQêFK ]iND]QtNRY D Y\YRODĢ LFK
RGSRYHć 3ULDP\ PDUNHWLQJ Y ]iVDGH ]DKUĖXMH YãHWN\ WUKRYp DNWLYLW\ NWRUp Y\WYiUDM~
priamy kontakt s FLHĐRYRX VNXSLQRX =iNODGQRX SUHGQRVĢRX MH PRåQRVĢ HIHNWtYQHMãLHKR
zacielenia na SRåDGRYDQêFLHĐRYêVHJPHQWĆDOãRXSUHGQRVĢRXMHPRåQRVĢXWDMHQLDWêFKWR
DNWLYtW SUHG NRQNXUHQFLRX NWRUi P{åH REWLDåQH ]tVNDYDĢ LQIRUPiFLH R ]iPHURFK ILUP\
v WRPWR VPHUH =D XUþLW~ QHYêKRGX PRåQR SRYDåRYDĢ Y\ããLH QiNODG\ Y DEVRO~WQHM
hodnote..[1, 10] 
 Med]L VS{VRE\ SULDPHKR PDUNHWLQJX SDWULD NDWDOyJ\ ]DVLHODQLH SRãW\
WHOHPDUNHWLQJ HOHNWURQLFNp QDNXSRYDQLH WHOHVKRSSLQJ ID[y, e-PDLO\ DOHER KODVRY~
SRãWX.[4, 7]  
 
3.3 3OiQRYDQLHPDUNHWLQJRYHMNRPXQLNiFLH 
6SUiYQD PDUNHWLQJRYi NRPXQLNiFLD QDSRPiKD SRGQLNX VOXåLHE GRVLDKQXĢ MHKR
FLHĐRY.RPXQLNDþQiVWUDWpJLDVDVNODGi] QDVOHGXM~FLFKNURNRY>]: 
- VLWXDþQiDQDOê]D 
- stanovenie cLHĐRYPDUNHWLQJRYHMNRPXQLNiFLH 
- VWDQRYHQLHUR]SRþWX 
- VWUDWpJLDXSODWQHQLDQiVWURMRYNRPXQLNDþQpKRPL[X 
- YODVWQiUHDOL]iFLDNRPXQLNDþQHMVWUDWpJLHY praxi; 
- Y\KRGQRWHQLH~VSHãQRVWLNRPXQLNDþQHMVWUDWpJLH  
 
6LWXDþQiDQDOê]D 
+ODYQêPL YêVWXSPL VLWXDþQHM DQDOê]\ V~ LGHQWLILNiFLD VLOQêFK D VODEêFK VWUiQRN
firmy a MHMNRQNXUHQWRYSURILOILUP\YUiWDQHSUtOHåLWRVWtD SUREOpPRY9êVOHGN\Y\NRQDQHj 
DQDOê]\XUþXM~VFKRSQRVWLILUP\D VO~åLDDNRSRGNODGSUHVWDQRYHQLHFLHĐRYD VWUDWpJLt3UH
SRVWXSSUHYHGHQLDVLWXDþQHMDQDOê]\QLHV~åLDGQH]iYl]QHSUHGSLV\QDSULHNWRPXE\PDOD
SR]RVWiYDĢ ] ORJLFN\ QDGYl]XM~FLFK NURNRY 7êPL V~ ]R]QiPHQLH V firmou a s jej 
PDUNHWLQJRYêP SURVWUHGtP KRGQRWHQLH PDUNHWLQJRYêFK VWUDWpJLt D LFK YêNRQQRVWL
KRGQRWHQLH QiNODGRYHM SR]tFLH ILUP\ KRGQRWHQLH NRQNXUHQþQpKR SRVWDYHQLD ILUP\
Y\NRQDQLH 6:27 DQDOê]\ D XUþHQLH REODVWt D IDNWRURY QD NWRUp by sa firma mala 
]DPHUDĢ.[8] 
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6WDQRYHQLHFLHĐRYPDUNHWLQJRYHMNRPXQLNiFLH 
&LHOH PDUNHWLQJRYHM NRPXQLNiFLH E\ VD PDOL Y\PHG]LĢ WêP þR RYSO\YQt
VSRWUHELWHĐD SUL QiNXSH 2EHFQH SODWt åH FLHOH PXVLD E\Ģ ãSHFLILFNp PHUDWHĐQp
DNFHSWRYDWHĐQpUHDOL]RYDWHĐQpD WHUPtQRYDQp$NVDXYiG]DQDWUKQRYi]QDþNDKODYQêP
FLHĐRP MH Y\WYRULĢ SRYHGRPLH R WHMWR ]QDþNHĆDOãtPL SRVWXSQêPL FLHĐPL V~ Y\WYRUHQLH
SR]LWtYQHKRSRVWRMD SRGQLHWHQLH Y\VN~ãDQLD D RYSO\YĖRYDQLH WHUDMãtFK SRXåtYDWHĐRY DE\
QDćDOHM NXSRYDOL QDãX ]QDþNX 3UL NDåGRP FLHOL MH G{OHåLWp VWDQRYLĢ KR Y NRQNUpWQ\FK
þtVODFK> 12] 
 
6WDQRYHQLHUR]SRþWX 
 3UH VWDQRYHQLH UR]SRþWX QD PDUNHWLQJRY~ NRPXQLNiFLX VD SRXåtYDM~ QDVOHGXM~FH
PHWyG\>]: 
- PHWyGD]Y\ãNX± MHWLHåQD]êYDQiPHWyGDÄWRKRþRVLP{åHPHGRYROLĢ³-HWR
þDVWRSRXåtYDQiDOHYHĐPLQHHIHNWtYQDPHWyGD 
- PHWyGD SHUFHQWD ] obratu ± MH MHGQRGXFKi OHER ILUPD REY\NOH SHYQH VWDQRYt
percento z REUDWXNWRUpEXGHQDPDUNHWLQJRY~NRPXQLNiFLXY\þOHQHQp 
- PHWyGD SRGĐD FLHĐRY ± MH ]GDQOLYR ~þLQQHMãLD DNR SUHGFKiG]DM~FH PHWyG\
QDUiåD DOH QD SUREOpP þL  FLHĐRY EROR VNXWRþQH GRVLDKQXWp SRPRFRX
PDUNHWLQJRYHMNRPXQLNiFLH 
- PHWyGD DQWLF\NOLFNpKR VWDQRYHQLD UR]SRþWX ± RGYtMD VD RG F\NOX FHONRYpKR
REUDWX$NNOHViREUDW]Y\ãXMHVDUR]SRþHWQDPDUNHWLQJRY~NRPXQLNiFLX 
 
6WUDWpJLDXSODWQHQLDQiVWURMRY NRPXQLNDþQpKRPL[X 
ĆDOãtPNURNRPSULSOiQRYDQtPDUNHWLQJRYHMNRPXQLNiFLHMHVSUDFRYDQLHVWUDWpJLH
NWRUi VSOQt NRPXQLNDþQp FLHOH )LUPD VD P{åH UR]KRGQ~Ģ SUH Y\XåLWLH VWUDWpJLH SXVK
SUHWODþRYDQLD DOHERSXOO SULĢDKRYDQLD&LHĐRP VWUDWpJLH SXVK MH SUHWODþLĢ SURGXNW FH]
GLVWULEXþQpNDQiO\DåN VSRWUHELWHĐRYL9\XåtYDVDKODYQHSRGSRUDSUHGDMDD RVREQêSUHGDM
6WUDWpJLD SXOO Pi Y\WYRULĢ VSRWUHELWHĐVNê GRS\W DE\ VD V MHKR SRPRFRX XUêFKOLO SRK\E
SURGXNWXFH]NDQiO\=iXMHPR SURGXNW]Y\ãXM~QDMPlUHNODPDD SRGSRUDSUHGDMD9ćDND
QLP VSRWUHELWHĐ KĐDGi SURGXNW X REFKRGQtND NWRUê KR REMHGQi X vêUREFX þL
YHĐNRREFKRGQtND>] 
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9ODVWQiUHDOL]iFLDNRPXQLNDþQHMVWUDWpJLHY praxi 
9ODVWQi UHDOL]iFLD NRPXQLNDþQHM VWUDWpJLH ]DKĚĖD Y\PHG]HQLH FLHĐRYHM VNXSLQ\
a QDþDVRYDQLH NRPXQLNDþQpKR PL[X 9\PHG]HQLH FLHĐRYHM VNXSLQ\ VSRþtYD Y SR]QDQt
FLHĐRYêFK SUtMHPFRY SRWHQFLiOQ\FK ]iND]QtNRY V~þDVQêFK XåtYDWHĐRY0{åX QLPL E\Ģ
DNRMHGQRWOLYFLWDNDMVNXSLQ\þLFHOiYHUHMQRVĢ 
9KRGQp QDþDVRYDQLH NRPXQLNDþQpKR PL[X ]iYLVt QD IUHNYHQFLL QiNXSRY PLHUH
]DE~GDQLD ]Y\NRYRPFKRYDQt ]iND]QtNRY D ~URYQL NRQFHQWUiFLH SURSDJDþQêFKSRGQHWRY
v þDVH>] 
 
9\KRGQRWHQLH~VSHãQRVWLNRPXQLNDþQHMVWUDWpJLH 
3URVWULHGN\ YNODGDQp GR PDUNHWLQJRYHM NRPXQLNiFLH V~ QHPDOp D SUHWR MH QXWQp
VOHGRYDĢ a Y\KRGQRFRYDĢ LFK HIHNWtYQRVĢ $NR NDåGi NRQWUROD DM NRQWUROD HIHNWtYQRVWL
VSRþtYDYNRQWUROH~VSHãQRVWLPDUNHWLQJRYHMNRPXQLNiFLHSUL]URYQDQtSOiQXVRVNXWRþQêP
YêVOHGNRP =LVWHQp VNXWRþQRVWL MH WUHED Y\KRGQRWLĢ D SRXåLĢ SUH Y\NRQDQLH
QHY\KQXWHĐQêFK ]PLHQ GRSOQHQt QHER NRUHNFLt SUL SOiQRYDQt ćDOãtFK NRPXQLNDþQêFK
VWUDWpJLt9\KRGQRWHQLHPLQXOêFKNRPXQLNDþQêFKVWUDWpJLtMHQHRFHQLWHĐQêPSURVWULHGNRP
DNR]GRNRQDOLĢD XSUDYLĢNRPXQLNDþQ~VWUDWpJLX firmy v EXG~FQRVWL> 12] 
 
3.4 Trendy v marketingovej komunLNiFLt 
 V SRVOHGQêFK URNRFK GRFKiG]D N PQRKêP ]PHQiP NWRUp RYSO\YĖXM~
PDUNHWLQJRY~ NRPXQLNiFLX 1RYp WUHQG\ V~ RGUD]RP FHORVSRORþHQVNêFK ]PLHQ
Y\SOêYDM~FLFK QDSU ]R VNXWRþQRVWL åH VYHW VD YR VYRMLFK SRåLDGDYNiFK VWiOH YLDF
zjednocuje ± JOREDOL]XMH ĆDOãtP WUHQGRP MH WR åH VSRWUHELWHOLD NODG~ þtP ćDOHM Y\ããLH
QiURN\ QD NYDOLWX D UR]VDK VOXåLHE ,QIRUPDþQi H[SOy]LD MH QDY\ãH SRGSRURYDQi QRYêPL
WHFKQROyJLDPL D UR]YRMRPSRGiYDFtFKSURVWULHGNRY ] KĐDGLVND NYDQWLW\ L NYDOLW\ -HGQêP
z QDMQRYãtFK QiVWURMRY NRPXQLNDþQpKR PL[X NWRUê Xå ]tVNDO Y marketingovej 
NRPXQLNDþQHM SUD[L VYRMH QH]DVWXSLWHĐQp PLHVWR MH LQWHUQHWRYi NRPXQLNiFLD
V PDUNHWLQJXVOXåLHEVD]DþtQDSUHVDG]RYDĢPDUNHWLQJXGDORVWLHYHQWPDUNHWLQJJXHULOOD
PDUNHWLQJYLUiOQ\PDUNHWLQJDOHERSURGXct placement. [7, 12] 
 
,QWHUQHWRYiNRPXQLNiFLD 
 ,QWHUQHW MH QDMPODGãtP D WLHå MHGQêP ] QDMRVWUHMãLH VOHGRYDQêFK LQIRUPDþQêFK
PpGLt V~þDVQRVWL 3UYi LQWHUQHWRYi NRPXQLNiFLD VD REMDYLOD SRþLDWNRP  URNRY 
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VWRURþLD D RG WHM GRE\ VD SUXGNR UR]YtMD . vlasWQRVWLDP LQWHUQHWX SDWUt MHKR JOREiOQ\
GRVDK9ćDNDQHPXVDGiSURVWUHGQtFWYRPLQWHUQHWXODFQRNRPXQLNRYDĢGRVORYDV FHOêP
svetom z MHGLQpKRPLHVWD. KODYQêP YêKRGiP LQWHUQHWRYHM NRPXQLNiFLH SDWUtPRåQRVĢ
SUHVQpKR ]DFLHOHQLD PRåQRVĢ MHGQRGXFKpKR PHUDQLD UHDNFLH XåtYDWHĐRY QHSUHWUåLWi
PRåQRVĢ]REUD]HQLDUHNODP\Y\VRNiIOH[LELOLWDD LQWHUDNWtYQRVĢ0HG]LQHYêKRG\VDUDGLD
REPHG]HQLDS{VREHQLDLQWHUQHWRYHMNRPXQLNiFLHOHQQD]iND]QtNRYNWRUtPDM~SULSRMHQLH
k LQWHUQHWX )RUP\ LQWHUQHWRYHM NRPXQLNiFLH P{åX PDĢ SRGREX ZHERYêFK VWUiQRN
bannerov alebo e-mail marketingu. [4, 12] 
 
Marketing udalosti (event marketing) 
 0DUNHWLQJRP XGDORVWL VD Gi UR]XPLHĢ ]LQVFHQRYDQLH ]iåLWNRY URYQDNR DNR LFK
SOiQRYDQLHD RUJDQL]iFLX&LHĐRPMHY\YRODĢHPRFLRQiOQHSRGQHW\NWRUpSRGSRULDLPDJH
firmy a jej produktov. V SUD[L VD]DPHULDYDQDRUJDQL]iFLXNXOW~UQ\FK VSRORþHQVNêFKþL
ãSRUWRYêFKDNFLt3UHSRWUHE\PDUNHWLQJXMHPRåQpDNFLHUR]GHOLĢQDQDVOHGXM~FHVNXSLQ\
[7, 12]: 
- QH]LVNRYRRULHQWRYDQpDNFLH± NRQIHUHQFLHRVODY\YêURþt WODþRYpEHVHG\EHVHG\
s REþDQPL]DYHGHQLHQRYHMYHUHMQHMVOXåE\ 
- NRPHUþQH RULHQWRYDQp DNFLH ± NRQFHUW\ GLYDGHOQp SUHGVWDYHQLD SOHV\ VOiYQRVWL
IHVWLYDO\S~WHD LQp 
- FKDULWDWtYQHDNFLH± rovnako ako u NRPHUþQHRULHQWRYDQêFKDNFLtLGHR peniaze, ale 
na rozdiel od nich, je v WêFKWRSUtSDGRFKSRGVWDWQiP\ãOLHQNDFKDULW\ 
 
Guerilla marketing 
*XHULOORYê PDUNHWLQJ MH QHNRQYHQþQRX IRUPRX NDPSDQH NWRUi VD VQDåt
o GRVLDKQXWLHPD[LPiOQHKRHIHNWXV PLQLPiOQ\PL]GURMPL-HWDNYêKRGQiSUHGRYãHWNêP
SUHPDOp D VWUHGQp SRGQLN\ NWRUp QHPDM~ GRVWDWRN ILQDQþQêFK SURVWULHGNRY SUH WUDGLþQp
formy marketingu. [10, 12] 
+ODYQêP FLHĐRP JXHULOORYpKR PDUNHWLQJX MH XS~WDĢ SR]RUQRVĢ 2VYHGþHQRX
WDNWLNRXMHQDMSUYXGULHĢQDQHþDNDQRPPLHVWH]DPHUDĢVDQDY\WLSRYDQpFLHOHD potom sa 
LKQHćVWLDKQ~ĢVSlĢ[12] 
*XHULOORYê PDUNHWLQJ MH þDVWR SUHSRMHQê V YLUiOQ\PPDUNHWLQJRP NGH GRFKiG]D
napr. k SUHSRVLHODQLX VQtPNRY ] JXHULOORYHM DNFLH SRPRFRX 006 VSUiY 8åtYDQRX
PHWyGRX JXHULOODPDUNHWLQJX MH DM DPEXVKPDUNHWLQJ NGH GRFKiG]D N parazitovaniu na 
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DNWLYLWiFK NRQNXUHQFLH 1DMþDVWHMãLH VD Y\VN\WXMH X ãSRUWRYpKR PDUNHWLQJX NGH VD DNR
VSRQ]RUL SUHGVWDYXM~ DM WL NWRUt VSRQ]RUPL QLH V~ D SDUD]LWXM~ WDN QD VNXWRþQêFK
oILFLiOQ\FKVSRQ]RURFK>] 
 
9LUiOQ\PDUNHWLQJ 
9LUiOQ\ PDUNHWLQJ VSRþtYD Y VFKRSQRVWL UêFKO\P D QHQiNODGQêP VS{VRERP
VSURVWUHGNRYDĢLQIRUPiFLHãLURNpPXRNUXKXSRWHQFLiOQ\FK]iND]QtNRY9LUiOQ\PDUNHWLQJ
QDGYl]XMHQD~VWQHSRGDQLH ZRUG-of-PRXWK NWRUp MHY VOXåEiFKYHĐPL IUHNYHQWRYDQêP
SURVWULHGNRPNRPXQLNiFLH+ODYQRXYêKRGRXMHRVORYHQLHYHĐNpKRSRþWXĐXGtSULQt]N\FK
QiNODGRFK[10] 
9LUiOQ\ PDUNHWLQJ MH PHWyGD Y\XåtYDM~FD VNXWRþQRVĢ åH ĐXGLD PDM~ WHQGHQFLX
LQIRUPRYDĢ VYRMLFK ]QiP\FK R VOXåEiFK þL LQIRUPiFLiFK NWRUp VDPL SRYDåXM~ ]D KRGQp
SR]RUQRVWL ďXGLD VD WDN VDPL SRGLHĐDM~ QD ãtUHQt REVDKX D ]GLHĐDM~ ]DXMtPDYê DOHER
]iEDYQê REVDK þR XPRåĖXMH EXGRYDĢ SRYHGRPLH R YêURENX DOHER VOXåEH 9LUiOQH
PDUNHWLQJRYp NDPSDQH V~ REY\NOH GREUH FLHOHQp D s YHĐPL GREURX RGR]YRX
3UHGSRNODGRP ~VSHãQHM YLUiOQHM NDPSDQH MH WDN ]DVLDKQXWLH VSUiYQHM FLHĐRYHM VNXSLQ\
u NWRUHMVDSUHGSRNODGiåHMXGDQiVSUiYD]DXMPHY WDNRPUR]PHUHåHEXGHPRWLYRYDQiMX
UR]RVODĢćDOHM[12] 
 7DNpWR YLUiOQH NDPSDQH V~ YlþãLQRX YR IRUPH ]iEDYQêFK YLGHRNOLSRY IODVh hier 
DOHERREUi]NRY>] 
   
Product placement 
3URGXFWSODFHPHQWMH]iPHUQpD SODWHQpXPLHVWQHQLH]QDþNRYpKRYêURENXþLVOXåE\
GRDXGLRYL]XiOQHKRGLHOD]D~þHORPMHKRSUH]HQWiFLH-HKRYODVWQRVĢRXMHUHNODPQêHIHNW
v danej FLHĐRYHM VNXSLQH SUL Y\XåLWt NRQWH[WX DOHER ]QiP\FK RVREQRVWt =QDþN\ EêYDM~
Y\REUD]RYDQp Y SR]LWtYQ\FK VLWXiFLiFK DE\ VD V QLPL GLYiFL QiOHåLWH LGHQWLILNRYDOL
1LHNWRUt YêUREFRYLD Y\XåtYDM~ HIHNW SURGXFW SODFHPHQWX Y V~EHåQêFK UHNODPQêFK
kampaniach. [10, 12] 
 âSHFLILFN~ ~ORKX Pi SURGXFW SODFHPHQW Y SRþtWDþRYêFK KUiFK NGH Pi ]D FLHĐ
SRVLOQLĢSRFLW] UHiOQRVWLWêFKWRKLHU(IHNWSURGXFWSODFHPHQWXMHWêPY\ããtþtPþDVWHMãLH
MH KUD RSDNRYDQi +HUQê SULHP\VHO VD G\QDPLFN\ UR]YtMD D tak predstavuje pre product 
SODFHPHQW]DXMtPDYêSRWHQFLiOGREXG~FQDĆDOãtPIHQRPpQRPNGHVDSUHVDdzuje product 
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SODFHPHQWMHYLUWXiOQDUHDOLWDW\SXKU\6HFRQG/LIH-HGQiVDR VLPXOiFLXÄGUXKpKRåLYRWD³
v LQWHUQHWRYRPSURVWUHGt'RWRKWRSURVWUHGLDSRVWXSQHSUHQLNDM~YãHWN\Yê]QDPQpUHiOQH
]QDþN\ DE\ S{VRELOL QD LQWHUQHWRYêFK XåtYDWHĐRY 7L V~ SRWRP WêPLWR ]QDþNDPL
RYSO\YĖRYDQtDMY UHiOQRPåLYRWH[2] 
1DSULHN WRPX åH SULQFtS SURGXFW SODFHPHQWX ERO Y\XåtYDQê Xå RG  URNRY
PLQXOpKR VWRURþLD SR SUYê NUiW VD WHQWR WHUPtQ REMDYLO Då Y V~YLVORVWL V filmom E. T. 
PLPR]HPãĢDQ9 V~þDVQRVWL VD MHGQiR jeden z QDMDWUDNWtYQHMãtFKVS{VRERYDNRSRGSRULĢ
SUHGDMXUþLWpKR tovaru. [10, 12] 
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4 0(72',.$=%(58'È7 
3ULVSUDFRYiYDQtEDNDOiUVNHMSUiFHEROLY\XåLWpSULPiUQHDMVHNXQGiUQH]GURMH'R
SULPiUQ\FK PRåQR ]DUDGLĢ GiWD ]tVNDQp YêVNXPRP SURVWUHGQtFWYRP GRWD]QtND 3Rd 
VHNXQGiUQ\PL ]GURMPL PRåQR FKiSDĢ LQWHUQp PDWHULiO\ VSRORþQRVWL 0D[FKLS NWRUp
k VSUDFRYiYDQLX SUiFH SRVN\WOD 6SRORþQRVĢ 0D[FKLS VL GRWHUD] QHQHFKDOD Y\SUDFRYDĢ
åLDGHQ YêVNXP ]DPHUDQê QD REODVĢ PDUNHWLQJX 9 UiPFL YêVNXPX MH PRåQp PHWRGLNX
zberu rozdeliĢQDSUtSUDYQ~D UHDOL]DþQ~HWDSX 
 
4.1 3UtSUDYQi etapa 
6LWXDþQiDQDOê]D 
6SRORþQRVĢ0D[FKLSQHPiåLDGQHKRPDUNHWLQJRYpKR]DPHVWQDQFD5RYQDNRQHPi
Y\SUDFRYDQê SOiQ PDUNHWLQJRYHM NRPXQLNiFLH 1H]~þDVWĖXMH VD PRWRULVWLFNêFK ]UD]RY
a DNFLtD åLDGQHYODVWQp]DWLDĐ HãWHQHXVSRULDGDOD3RWHQFLiOQL]iND]QtFLPDM~YHĐPLPiOR
PRåQRVWtRGNLDĐE\VDGR]YHGHOLR VSRORþQRVWL 
$M SUHWR VD YHGHQLH V~VWUHGLOR QD NRPXQLNiFLX VR ]iND]QtNPL SURVWUHGQtFWYRP
LQWHUQHWX/RNDOL]RYDOLVYRMRILFLiOQ\ZHEGRþHVNpKRMD]\NDDVYRMXSR]RUQRVĢXSULDPLOL 
DM QD VRFLiOQX VLHĢ)DFHERRN1D MHM SURILOH MHPRåQp VOHGRYDĢSUDYLGHOQH DNWXDOL]RYDQp
SUtVSHYN\ RKĐDGRP  SRVWXSQpKR UR]YRMD VSRORþQRVWL -H PRåQp tu QiMVĢ DM SUtVSHYN\
]DPHUDQp QD YêVOHGN\ ] Xå SUHEHKQXWpKR FKLSRYDQLD NWRUp VSRORþQRVĢ Y poslednej dobe 
Y\NRQiYDODX svojich klientov. 
1D ZHERYHM VWUiQNH VSRORþQRVWL VD QiYãWHYQtFL P{åX GR]YHGLHĢ SRGUREQRVWL
o VOXåEiFK D QiMGX WX DM PQRåVWYR WDEXOLHN D YêNODGRY N problematike chiptuningu. 
1DFKiG]DVDWXDMYLUWXiOQ\NRQILJXUiWRUYNWRURPVL]iND]QtNP{åHSUHGEHåQHY\SRþtWDĢ
QDYêãHQLH YêNRQX VYRMKR YR]LGOD 5RYQDNR GRVWDQH DM SUHGEHåQ~ LQIRUPiFLX R YêãNH
LQYHVWtFLHNWRU~EXGHPXVLHĢQDY\EUDQêGUXKFKLSWXQLQJXY\QDORåLĢ 
 
'HILQRYDQLHYêVNXPQpKRSUREOpPX 
3UREOpPRPVSRORþQRVWL je nedostatok infRUPiFLtR QHMPHG]LãLURNRX motoristickou 
YHUHMQRVĢRX6SRORþQRVĢS{VREtQDWUKXOHQURND3RQ~NDPRWRULVWRPVOXåE\NWRUpRQL
þDVWR R]QDþXM~ DNR UL]LNRYp1D WUKXPiPQRåVWYR NRQNXUHQWRY NWRUt VOXåEiPY oblasti 
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FKLSWXQLQJXND]LDGREUpPHQRY G{VOHGNX LFKQHNYDOLWQpKRSRVN\WRYDQLD6SRORþQRVĢFKFH
]iND]QtNRYRVORYLĢDOHLFK]iURYHĖDMSUHVYHGþLĢR NYDOLWHVYRMLFKVOXåLHE 
 
&LHĐYêVNXPX 
&LHĐRPYêVNXPXMH]LVWLĢDNpIRUP\PDUNHWLQJRYHMNRPXQLNiFLHE\EROLQDMOHSãLH
SUH VSRORþQRVWL 0D[FKLS ýLDVWNRYp FLHOH E\ EROR PRåQp GHILQRYDĢ QDVOHGRYQH
9êVNXPQêPFLHĐRPMH]LVWLĢ 
- DNWXiOQHSRYHGRPLHD PLHUX]iXMPXR chiptuning; 
- ]QDORVĢVSRORþQRVWL0D[FKLSD MHMPDUNHWLQJRYHMNRPXQLNiFLH; 
- ]QDORVĢD SRåLDGDYN\QDXPLHVWQHQLHVSRORþQRVWL; 
- PLHUX]iXMPXR QRYpSURGXNW\VSRORþQRVWL0D[FKLS. 
 
Typy a PHWyGD]EHUXGiW 
Z YêVNXPXEROL]tVNDQpSULPiUQHGiWD -HGQiVDR GiWDVWDYRYp=DPHWyGX]EHUX
GiW EROR ]YROHQp GRWD]RYDQLH 'RWD]RYDQLH SUHELHKDOR IRUPRX HOHNWURQLFNpKR
ãWUXNW~URYDQpKRGRWD]QtND]YHUHMQHQpKRQDLQWHUQHWH 
 
RizLNiRQOLQHGRWD]RYDQLD 
+ODYQRX QHYêKRGRX HOHNWURQLFNpKR GRWD]QtND MH QHPRåQRVĢ RNDPåLWHM VSlWQHM
Yl]E\8 HOHNWURQLFNpKRGRWD]QtNDMHWXYåG\UL]LNRåHUHVSRQGHQWRGSRYLHQHVSUiYQHQD
RWi]NX SUHWRåH MX ]OH SRFKRSt 7HQWR SUREOpP VD GDO þLDVWRþQH Y\ULHãLĢ SUiYH SRPRFRX 
GLVNXVQêFKIyUNGHEROGRWD]QtNXPLHVWĖRYDQê$NRXåERORVSRPHQXWpQDNDåGRPIyUH
bolo ]DORåHQpQRYpVDPRVWDWQpWpPD3UYêSUtVSHYRNEROLLQIRUPiFLHR GRWD]QtNXD odkaz 
QD SUHVPHURYDQLH UHVSRQGHQWD SULDPR QDĖ 1iVOHGQHPDOL UHVSRQGHQWL PRåQRVĢ QDStVDĢ
VYRMQi]RUQDGRWD]QtNDOHERVDSUtSDGQHRSêWDĢQDQHMDVQRVWLSULDPRY GDQHMWpPH 
 
9êEHUUHVSRQGHQWRY]iNODGQêD YêEHURYêV~ERU 
5HVSRQGHQWL EROL Y\EUDQt QHUHSUH]HQWDWtYQRX WHFKQLNRX NRQNUpWQH WHFKQLNRX
YKRGQpKR~VXGNX=iNODGQêV~ERUWYRULOLþOHQRYLDPRWRULVWLFNêFKGLVNXVQêFKIyUD klubov 
v UiPFLýHVNHMD 6ORYHQVNHMUHSXEOLN\9êEHURYêV~ERU WYRULORþOHQRYIyUDNOXERY. 
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'RWD]QtN 
'RWD]QtNVDVNODGDO] RWi]RN9 ~YRGQRPWH[WHERODSURVEDR Y\SOQHQLHFLHOHQi
QDYRGLþRYDPRWRULVWRY1DFKiG]DOLVDWDPDMćDOãLHLQIRUPiFLHR YêVNXPHD MHKRFLHĐRFK
3ULWYRUEHEROGRWD]QtNUR]GHOHQêQDKODYQpY]iMRPQH]iYLVOpþDVWL9 SUYHMþDVWLEROR
FLHĐRP ]tVNDĢ RG UHVSRQGHQWRY REMHNWtYQH RGSRYHGH QH]DXMDWp VSRORþQRVĢRX 0D[FKLS
V GUXKHM þDVWL GRWD]QtND ERO ]LVĢRYDQê Qi]RU UHVSRQGHQWRY QD VSRORþQRVĢ0D[FKLS a jej 
NRPXQLNiFLX 1D åLDGRVĢ ]DGiYDWHĐD YêVNXPX EROL GR WHMWR þDVWL XPLHVWQHQp aj QtP
GHILQRYDQpRWi]N\3URVWUHGQtFWYRPQLFKFKFHO ]LVWLĢ]iXMHPR VYRMHQRYpSRQ~NDQpVOXåE\ 
a SRåLDGDYN\ SRWHQFLiOQHM NOLHQWHO\ QD UR]PLHVWQHQLH ćDOãtFK SRERþLHN VSRORþQRVWL. Oba 
IDNWRU\ EXG~ ]iURYHĖ Y\XåLWp SUL SOiQRYDQt QRYêFK IRULHP D VWUDWpJLH PDUNHWLQJRYHM
NRPXQLNiFLH VSRORþQRVWL 7UHWLD þDVĢ GRWD]QtND EROD FLHOHQi QD ]tVNDQLH ]iNODGQêFK
GHPRJUDILFNêFK ~GDMRY R UHVSRQGHQWRFK 7LHWR RWi]N\ ]DKĚĖDOL SRKODYLH YHN ãWiWQX
SUtVOXãQRVĢD VRFLiOQ\VWDWXV9 ]iYHUHGRWD]QtNDVDQDFKiG]DOćDNRYQêWH[W5HVSRQGHQWL
WX URYQDNR QDãOL DM ćDOãLH LQIRUPiFLH R ]ĐDYH  NWRU~ SRVN\WRO ]DGiYDWHĐ YêVNXPX
6O~åLODDNRPRWLYiFLD k Y\SOQHQLXGRWD]QtNDD XSODWQLĢVLMXPRKRONDåGêUHVSRQGHQW 
 
ýDVRYêKDUPRQRJUDP 
 &HONRYêSULHEHKYêVNXPXEROQDSOiQRYDQêQDREGRELHãLHVWLFKPHVLDFRY9êVNXP
]DþDOY decembri 2011 a MHKRNRQLHFEROQDSOiQRYDQêQDPiM9LćWDEXĐND 
 
7DEXĐND1  - ýDVRYêKDUPRQRJUDP 
 
 
 
 
'HILQRYDQLHSUREOpPX
3OiQYêVNXPX
3UHGYêVNXP
=EHU~GDMRY
6SUDFRYiYDQLH~GDMRY
$QDOê]D~GDMRY
3UtSUDYDYêVOHGNRY
3UH]HQWRYDQLHYêVOHGNRY
$SUtO 0iMýLQQRVĢPHVLDF December -DQXiU )HEUXiU Marec
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3UHGYêVNXP 
9R IHEUXiUL SUHEHKOD NRQWUROD GRWD]QtND%ROR SOiQRYDQp RVORYLĢ SULEOLåQH  ± 
 UHVSRQGHQWRY 3UHWR EROD MHKR NRQWUROD Y\NRQDQi RVORYHQtP  UHVSRQGHQWRY
v SRPHUH  PXåRY D  åLHQ 3URVWUHGQtFWYRP SUHGYêVNXPX VD RGKDOLOR SiU PHQãtFK
QHGRVWDWNRYNWRUpEROLQiVOHGQHRGVWUiQHQp8 RWi]N\þERORSRWUHEQpGRSOQLĢPRåQRVĢ
ÄåLDGQD³ DE\ EROL RGSRYHGH Y\þHUSiYDM~FH  2Wi]N\ þ  D 12 mali pomerne 
NRPSOLNRYDQp UHVS ]GĎKDYp ]DGDQLD NWRUp EROR SRWUHEQp ]RVWUXþQLĢÒSUDYRX SUHãOR DM
ILOWURYDQLH UHVSRQGHQWRY 'RSOQLOD VD RWi]ND þ  SURVWUHGQtFWYRP NWRUHM GRFKiG]D
k RGILOWURYDQLXÄQH]QDOFRY³FKLSWXQLQJX2Wi]NDþERODSUHVXQXWi] SR]tFLHWUHWHMRWi]N\
QD ãLHVWX 'RãOR WDN N ]tVNDQLX YLDFHUêFK G{OHåLWêFK Qi]RURY QD chiptuning aj 
od UHVSRQGHQWRYNWRUtRĖDNWXiOQHQHPDOL]iXMHP 
 
6S{VREVSUDFRYDQLDGiW 
=tVNDQp GiWD ] dotazovania boli v SUYHM Ii]H VSUDFRYDQp SRPRFRX SURJUDPX
Microsoft Excel. Prebehlo ich zotriedenie, kontrola a Y\WYRUHQLH YêVWXSQHM PDWLFH
s RGSRYHćDPL UHVSRQGHQWRY ]DNyGRYDQêFK Y þtVODFK 7iWR PDWLFD EROD QHY\KQXWQi SUH
SUiFXV SURJUDPRP3$6:6WDWLVWLFVGRNWRUpKREROD]iNODGQêPYVWXSRP 
 
4.2 5HDOL]DþQi etapa 
=EHUGiWRVORYRYDQLHUHVSRQGHQWRY 
=EHU GiW SUHELHKDO Y GĖRFK   Då    9 priebehu  GQt WUYDM~FHKR
YêVNXPX EROR SRWUHEQp ]tVNDĢ þR QDMYLDF UHVSRQGHQWRY 'RWD]QtN ERO ]YHUHMQHQê QD
ZHERYHM VOXåEH Y\SOQWRF] $GPLQLVWUiWRUL ZHEX QHVFKYiOLOL MHKR SOQp ]YHUHMQHQLH QD
VYRMLFKVWUiQNDFKY GRPQLHQNHåHVDMHGQiR VNU\W~UHNODPX$MWRMHSULDP\PG{ND]RP
WRKR åH VD QHMHGQDOR R YêVNXP ]DORåHQê QD UHVSRQGHQWRFK ]tVNDQêFK OHQ QD ZHEH
vyplnto.cz.  
1iVOHGQH EROR PRåQp ]DþDĢ RVORYRYDĢ YêKUDGQH OHQ YRGLþRY D PRWRULVWRY
'RWD]QtN ERO XPLHVWQHQê QD þHVNêFK DM VORYHQVNêFK LQWHUQHWRYêFK PRWRULVWLFNêFK
dLVNXVQêFK IyUDFK6 prosbou o vyplnenie boli oslovenp%0:, Audi, Seat, Volkswagen, 
Octavia a )HOLFLD NOXE\ 1D NDåGRP ]R VSRPtQDQêFK IyU EROD YåG\ ]DORåHQi QRYi
VDPRVWDWQiWpPD3UYêPSUtVSHYNRPY nej bola prosba o Y\SOQHQLHGRWD]QtNDSRGNWRURX
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boli uvedHQpćDOãLHLQIRUPiFLHR YêVNXPHDRGND]QDGRWD]QtN3RNOLNQXWtQDWHQWROLQN
ERO UHVSRQGHQW SUHVPHURYDQê QD GRWD]QtN XPLHVWQHQê QD ZHEH vyplnto.cz.                    
9LćREUi]RN.1) 
 
2EUi]RN± 8PLHVWQHQLHGRWD]QtNDQDZHEH2FWDYLDFOXEF] 
 
  Zdroj: http://forum.octaviaclub.cz/index.php?showforum=16 
 
6SUDFRYDQLHGiW 
3R XSO\QXWt OHKRW\ ]YHUHMQHQLD GRWD]QtND QD ZHEH Y\SOQWRF] EROL YêVOHGN\
SRVWXSQH VSUDFRYiYDQp 1DMVN{U SUHEHKOD LFK NRQWUROD DE\ VD Y\O~þLOL QHGRNRQþHQp
GRWD]QtN\ 1iVOHGQH VD RGSRYHGH ]DNyGRYDOL GR PDWLFH SRPRFRX SURJUDPX 0LFURVRIW
Excel. Z DQDO\]RYDQLDEROL~SOQHY\O~þHQpRWi]N\þD 6SRPtQDQpRWi]N\V~YLVLD
s GHWDLOQRX ]QDORVĢRX VSRORþQRVWL 0D[FKLS D MHM VOXåLHE /HQ  ] FHONRYpKR SRþWX 
UHVSRQGHQWRYXYLHGORåHSR]QiVSRORþQRVĢDMMHMVOXåE\$NpNRĐYHNćDOãLHDQDOê]\WêFKWR
RWi]RNE\EROLSUHWRVNUHVOHQpD SUHYêVNXPE\QHPDOLåLDGQXY\SRYHGDFLXKRGQRWX 
9\WYRUHQi PDWLFD VO~åLOD DNR YVWXS SUH SURJUDP 3$6: 6WDWLVWLFV  9 tomto 
ãWDWLVWLFNRPSURJUDPHSUHEHKORGHILQRYDQLHMHGQRWOLYêFKSUHPHQQêFK1iVOHGQHPRKOLE\Ģ
Y\NRQDQpDQDOê]\]tVNDQêFKYêVOHGNRY]LVĢRYDQLHSRþHWQRVWLDSULHPHURY3RVSUDFRYDQt
GiW D ]tVNDQt SRWUHEQêFK YêVWXSRY EROL Y\WYRUHQp WDEXĐN\ D JUDI\ NWRUp VD QDFKiG]DM~
v NDSLWROH$QDOê]DV~þDVQHMVLWXiFLH 
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&KDUDNWHULVWLNDYêEHURYpKRV~ERUX 
Z  UHVSRQGHQWRY NWRUt ]DþDOL GRWD]QtN Y\SOĖRYDĢ GRNRQþLOR MHKR Y\SĎĖDQLH
289. 5HVSRQGHQWRYWYRULORFHONRPPXåRYD 2,1 % åLHQ9LćREUi]RN) 
 
2EUi]RN ± =ORåHQLHUHVSRQGHQWRYQD]iNODGHSRKODYLD 
 
 
 $å,2 % UHVSRQGHQWRYXYLHGORåHV~PODGãtQHåURNRY'RNDWHJyULHDå
rokov sa zaradilo 18,3 % UHVSRQGHQWRY =Y\ãQêFK  EROR YR YHNX  Då  URNRY
9HNRYp NULWpULXP EROR Y G{VOHGNX SUHYDK\ MHGQHM YHNRYHM VNXSLQ\ UHVSRQGHQWRY
Y\XåtYDQpOHQPLQLPiOQHSULGHWDLOQêFKDQDOê]DFKX ćDOãtFKRWi]RN9LćREUi]RN) 
 
2EUi]RN ± =ORåHQLHUHVSRQGHQWRYQD]iNODGHYHNX 
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 3UHYDåQ~ þDVĢ RVORYHQêFK WYRULOL ]DPHVWQDQFL NWRUêFK EROR . Nasledovali 
LFK ãWXGHQWL NWRUêFK EROR   3RGQLNDWHĐRY EROR   QH]DPHVWQDQêFK   
a YêVNXPX VD]~þDVWQLODMMHGHQVHQLRU ĐXGtVLY\EUDORX RWi]N\VRFLiOQHKRVWDWXVX
PRåQRVĢÄ-LQê³3RVOHGQpWULVNXSLQ\QHGRVLDKOLDQL~URYHĖUHVSRQGHQWRY3UHWREROL
WLHWR VNXSLQ\ SUL YlþãLQH RWi]RN Y\O~þHQp ] ćDOãLHKR SRGUREQHMãLHKR DQDO\]RYDQLD      
9LćREUi]RN) 
 
2EUi]RN ± =ORåHQLHUHVSRQGHQWRYQD]iNODGHVRFLiOQHKRVWDWXVX 
 
  
 54,3 % respondentov uviedlo u RWi]N\ ]DPHUDQHM QD NUDMLQX NGH åLM~ 6ORYHQVN~
republiku. 45,7 % PRWRULVWRYSRFKiG]DOR]ýHVNHMUHSXEOLky. 9LćREUi]RN 4.5) 
 
2EUi]RN ± =ORåHQLHUHVSRQGHQWRYQD]iNODGHãWiWQHMSUtVOXãQRVWL 
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5 $1$/é=$6Òý$61(-6,78È&,( 
5.1 $QDOê]DV~þDVQHMVLWXiFLHY oblasti znalosti chiptuningu 
=QDORVĢFKLSWXQLQJXERODKODYQiYODVWQRVĢ]iNODGQpKRV~ERUX3RNLDĐ UHVSRQGHQWL
RGSRYHGDOL QHJDWtYQH QHEROL RG QLFK SRåDGRYDQp åLDGQH ćDOãLH LQIRUPiFLH 3RMHP
chiptuning nepoznalo 9,7 % z RSêWDQêFK9LćREUi]RN 5.1) 
 
2EUi]RN 5.1 ± =QDORVĢFKLSWXQLQJXXUHVSRQGHQWRY 
 
  
 1DGSRORYLþQiYlþãLQDUHVSRQGHQWRYNWRUtSR]QDM~FKLSWXQLQJXYLHGODåHMHLFKDXWR
]iĐXED3UHY\ãHSRGQLNDWHĐRY MHDXWRDMSUDFRYQêQiVWURM3RORYLFD]DPHVWQDQFRY
XYLHGODåHDXWRY\XåtYDM~QDEHåQpNDåGRGHQQp~þHO\8 RVWDWQêFKVRFLiOQ\FKVNXStQEROL
odpovede v PDORP UR]VDKX DOHER åLDGQH 1HEROL SUHWR ćDOHM DQDO\]RYDQp
9LćWDEXĐND 
 
7DEXĐND ± 9\XåLWLHDXWDXY\EUDQêFKUHVSRQGHQWRYSRGĐDVRFLiOQHKRVWDWXVX 
 
 
3UDFRYQê .DåGRGHQQp 1DYtNHQG\ ,Qi
QiVWURM Y\XåLWLH a sviatky PRåQRVĢ
âWXGHQW 79,50% 9,60% 39,80% 19,30% 3,60%
3RGQLNDWHĐ 57,70% 42,30% 30,80% 11,50% 0,00%
Zamestnanec 78,00% 12,80% 50,60% 11,00% 4,90%
6RFLiOQ\VWDWXV =iĐXED
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 O FKLSWXQLQJPDM~]iXMHPYLDFVORYHQVNtQHåþHVNtPRWRULVWL1DGUXK~VWUDQXDå
ãWYUWLQD þHVNêFK UHVSRQGHQWRY XYLHGOD åH Xå PDM~ FKLSWXQLQJ DSOLNRYDQê QD VYRMRP
YR]LGOH 3ULEOLåQH SlWLQD UHVSRQGHQWRY ] RERFK NUDMtQ VD QHYHGHOD UR]KRGQ~Ģ þL E\ VL
QHFKDOL FKLSWXQLQJ DSOLNRYDĢ   þHVNêFK D   VORYHQVNêFK RSêWDQêFK
respondentov uviedlo, åHR FKLSWXQLQJQHPDM~]iXMHP 
 1D]iNODGHYêVOHGNRYUR]GHOHQêFKSRGĐDVRFLiOQ\FKVWDWXVRYPRåQR]KRGQRWLĢåH
o FKLSWXQLQJ PDM~ ]iXMHP QDMPl ãWXGHQWL D ]DPHVWQDQFL 8YLHGOR WDN SULEOLåQH  
respondentov z RERFKNDWHJyULt 3RGQLNDWHOLD EROL QHUR]KRGQt DOHERQHPDOL R chiptuning 
Y{EHF ]iXMHP3DUDGR[QH Då ] QLFKXYLHGOR åH KR XåPi DSOLNRYDQê QD VYRMRP
YR]LGOHþRMHQDMYLDFY UiPFLDQDO\]RYDQêFKVRFLiOQ\FKVWDWXVRY(VićREUi]RN 5.2) 
 
2EUi]RN 5.2 ± 0LHUD]iXMPXR chiptuning u Y\EUDQêFKVRFLiOQ\FKVWDWXVRY 
 
  
 Respondenti sa o cKLSWXQLQJXGR]YHGDM~QDMþDVWHMãLH] LQWHUQHWRYêFKVWUiQRN
]tVNDYDLQIRUPiFLHRGVYRMLFK]QiP\FKQHFHOêFK] PRWRULVWLFN\RULHQWRYDQêFKNQtK
a þDVRSLVRY 9LDF RGSRYHGt EROR ]D]QDPHQDQêFK DM X PRWRULVWLFNêFK ]UD]RY D DNFLt
0DVPpGLi VHUYLVQp VWUHGLVND DOHER SUHGDMQH DXWRPRELORY R]QDþLOR PLQLPXP
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UHVSRQGHQWRY /HQ   RVORYHQêFK UHVSRQGHQWRY XYLHGOR åH LQIRUPiFLH ]tVNDYDM~ QD
VRFLiOQ\FKVLHĢDFK9LćREUi]RN 5.3) 
 
2EUi]RN 5.3 ± =GURMHLQIRUPiFLtR chiptuningu 
  
 
 V UiPFLWULHGHQLDYêVOHGNRY]DPHUDQêFKQD]GURMHLQIRUPiFLtR FKLSWXQLQJXSRGĐD
VRFLiOQHKRVWDWXVXUHVSRQGHQWRYV~YêVOHGN\WDNPHUWRWRåQpV FHONRYêPLYêVOHGNDPLWRKWR
VN~PDQLD '{ND]RP V~ RVORYHQt NWRUt VD R]QDþLOL ]D ]DPHVWQDQêFK 1DMYLDF LQIRUPiFLt
o FKLSWXQLQJX]tVNDYDM~] internetoYêFKVWUiQRN=KUXEDSRUHVSRQGHQWRYXYiG]DDNR
ćDOãLHPRåQRVWL VYRMLFK]QiP\FK D PRWRULVWLFNp NQLK\D þDVRSLV\3RWYUGLOL VD DM REHFQp
YêVOHGN\ X PDVPpGLt VHUYLVQêFK VWUHGtVN DXWRVDOyQRY D aj u VRFLiOQêFK VLHWt /HQ
minimum zo zamestnancov si vyberDOR WLHWR RGSRYHGH 7LHWR NRPXQLNDþQp SURVWULHGN\
SUHWRPRåQRR]QDþLĢ ]D QHVSUiYQH UHVSQHVOHGRYDQp IRUP\PDUNHWLQJRYHMNRPXQLNiFLH 
chiptuningu a s QtPVSRMHQêFKVOXåLHE 
 
 
 
37 
 
3ULY\KRGQRFRYDQtYêVOHGNRY ]DPHUDQêFKQDKRGQRWHQLH IDNWRURYX chiptuningu, 
dosahovali IDNWRU\KRGQRWHQLHSRK\EXM~FHVDRNROR~URYQH$åSRćDOãRPUR]WULHGHQt
YêVOHGNRYQD]iNODGHYHNXa VRFLiOQHKRVWDWXVXEROL]LVWHQpćDOãLHYê]QDPQpVNXWRþQRVWL
7ULHGHQLHSRGĐDãWiWQHMSUtVOXãQRVWLQHSULQLHVORQRYpSR]QDWN\ERORSUHWRY\O~þHQp 
U YHNRYêFK NDWHJyULt GR  URNRY D  Då  URNRY PRåQR VOHGRYDĢ V~KODV\
s vysokou cenou a FKêEDM~FLPL GRSOQNRYêPL VOXåEDPL 2VORYHQt ] WêFKWR YHNRYêFK
NDWHJyULt PDM~ SUHYDåQH NODGQp UHIHUHQFLH 1DMYLDF QHV~KODVLD V cenami chiptuningu 
respondenti vo veku od 46 do 60 rokov. Ich obavy z SRãNRGHQLD DXWD V~ Y UiPFL
SRURYQiYDQêFK YHNRYêFK NDWHJyULt QDMY\ããLH = LFK RGSRYHGt Y\SOêYD åH PDM~ YLDF
QHJDWtYQ\FK UHIHUHQFLL D SULNOiĖDM~ VD N Qi]RUX åH YêEHU GRSOQNRYêFK VOXåLHE
u FKLSWXQLQJXMHQHGRVWDWRþQê9LćWDEXĐND 
 
7DEXĐND - Hodnotenie faktorov u chiptuningu u Y\EUDQêFKYHNRYêFKNDWHJyULt 
 
 
 U RGSRYHGt ]RUDGHQêFK QD ]iNODGH VRFLiOQHKR VWDWXVX VD SRWYUGLOR åH FHQD ]D
FKLSWXQLQJ MH Y\VRNi 9\MDGULOL VD WDN YãHWN\ WUL VOHGRYDQp VRFLiOQH VNXSLQ\ NajvlþãLX
G{YHUXY VSRORþQRVWLSRVN\WXM~FHFKLSWXQLQJPDM~SRGQLNDWHOLD=DPHVWQDQFLPDM~R tejto 
VOXåEHGRVWDWRNLQIRUPiFLt=KRGDRGSRYHGtQDVWDODDMX KRGQRWHQLDGRSOQNRYêFKVOXåLHE 
 
7DEXĐND ± Hodnotenie faktorov u chiptuningu u Y\EUDQêFKVRFLiOQ\FKVWatusov 
 
Tvrdenie PHQHMQHåURNRY 31 - 45 rokov 46 - 60 rokov
&HQDMHY\VRNi 2,118 1,981 1,714
2EiYDPVDSRãNRGHQLDDXWD 2,817 2,811 2,286
1HG{YHUXMHPVSRORþQRVWLDP 2,821 2,868 2,429
1HPiPGRVWDWRNLQIRUPDFtt 2,965 3,057 2,714
&KêEDM~GRSOQNRYpVOXåE\ 2,227 2,283 2,286
1HJDWtYQHUHIHUHQFLH 3,127 3,113 2,857
1HGRVWDWRþQêYêEHUVOXåLHE 2,991 2,943 2,429
1HGRVWDWRþQêSR]iUXþQêVHUYLV 2,454 2,359 2,429
Tvrdenie âWXGHQW Zamestnanec 3RGQLNDWHĐ
&HQDMHY\VRNi 2,181 2,024 2,039
2EiYDPVDSRãNRGHQLDDXWD 2,831 2,823 2,692
1HG{YHUXMHPVSRORþQRVWLDP 2,711 2,878 3,000
1HPiPGRVWDWRNLQIRUPDFtt 2,880 3,018 2,846
&KêEDM~GRSOQNRYpVOXåE\ 2,108 2,287 2,346
1HJDWtYQHUHIHUHQFLH 3,121 3,116 3,116
1HGRVWDWRþQêYêEHUVOXåLHE 3,024 2,939 3,000
1HGRVWDWRþQêSR]iUXþQêVHUYLV 2,349 2,445 2,615
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7LHSRYDåXM~YãHWN\WULVNXSLQ\]DQHGRVWDWRþQp=iURYHĖ] YêVOHGNRYY\SOêYDåHYãHWN\
VNXSLQ\PDM~SUHYDåQHNODGQpUHIHUHQFLHQDFKLSWXQLQJ9LćWDEXĐND 
 =tVNDQp YêVOHGN\ Y\SRYHGDM~ R vysokej znalosti chiptuningu medzi motoristami. 
=iURYHĖ MH PRåQp VOHGRYDĢ Y\VRN~ SRSXODULWX LQWHUQHWX DNR SURVWULHGNX SUL KĐDGDQt
QRYêFK LQIRUPiFLt R WHMWR SUREOHPDWLNH 9\VRNp SHUFHQWR PRWRULVWRY SULNODGi Yê]QDP
LQIRUPiFLiP ]tVNDQêFK RG VYRMLFK ]QiP\FK SUtSDGQH LQIRUPiFLDP ] PRWRULVWLFNêFK
SXEOLNiFLt$WUDNWtYQH V~ ] KĐDGLVND]tVNDYDQLD LQIRUPiFLt SUH QLFK DMPRWRULVWLFNp ]UD]\
a DNFLH1DMYlþãLHREDY\] FKLSWXQLQJXPDM~VWDUãtĐXGLD2EHFQHKRUHVSRQGHQWLSRYDåXM~
]DGUDKêD FKêEDM~LPSULĖRPćDOãLHGRSOQNRYpVOXåE\ 
 
5.2 $QDOê]D znalosti VSRORþQRVWL 0D[FKLS D jej marketingovej 
NRPXQLNiFLH 
 5HVSRQGHQWL EROL WHVWRYDQt DM QD ]QDORVĢ Y\EUDQêFK FKLSWXQLQJRYêFK VSRORþQRVWt 
6SRPHG]L  PRåQRVWt PRKOL R]QDþLĢ WUL 0D[FKLS R]QDþLOR OHQ   UHVSRQGHQWRY     
9LćREUi]RN 5.4) 
 
2EUi]RN 5.4 ± 6SRQWiQQD]QDORVĢFKLSWXQLQJRYêFKVSRORþQRVWt 
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 3R UR]GHOHQt RVORYHQêFK UHVSRQGHQWRY QD ]iNODGH ãWiWQHM SUtVOXãQRVWL MH PRåQp
VOHGRYDĢYêUD]Qp UR]GLHO\ Y ]QDORVWL MHGQRWOLYêFK VSRORþQRVWt=iURYHĖ MHYLGLHĢYêUD]Q~
]QDORVĢ VSRORþQRVWt 'LHVHOSRZHU D &LPEX DNR X þHVNêFK WDN DM X sORYHQVNêFK
UHVSRQGHQWRY6SRORþQRVĢ3URILWXQLQJ MH]QiPDQDMPlPHG]L VORYHQVNêPL UHVSRQGHQWPL
U þHVNêFKUHVSRQGHQWRYEROD]D]QDPHQDQi]YêãHQi]QDORVĢVSRORþQRVWL7GLIXQ3ULEOLåQH
 ]R VORYHQVNêFK DM þHVNêFK RSêWDQêFK VL Y\EUDOR PRåQRVWL Ä-LQi³ DOHER ÄäiGQi³
=QDORVĢ VSRORþQRVWL 0D[FKLS QHSUHNURþLOD DQL X MHGQHM ]R VSRPtQDQêFK NDWHJyULt
respondentov 3 %. 9LćWDEXĐND 
 
7DEXĐND± 6SRQWiQQD]QDORVĢFKLSWXQLQJRYêFKVSRORþQRVWtSRGĐDãWiWQHMSUtVOXãQRVWL 
 
 
 U MHGQRWOLYêFKYHNRYêFKNDWHJyULtMHPRåQpVOHGRYDĢ]QiPRVĢVSRORþQRVWt&LPEX
Dieselpower, Tdifun a 3URILWXQLQJ 6SRORþQRVĢ 7GLIXQ SR]QDM~ QDMYLDF VWDUãt RVORYHQt
NRQNUpWQHYHNRYiNDWHJyULDDåURNRY7UHWLQDUHVSRQGHQWRYWHMWRNDWHJyULHQHSR]Qi
åLDGQX FKLSWXQLQJRY~ VSRORþQRVĢ 6ORYHQVN~ ILUPX 3URILWXQLQJ SR]Qi QDMYLDF
respondentov z YHNRYHM NDWHJyULH  Då  URNRY 6SRORþQRVWL &LPEX D Dieselpower 
SR]QDM~ SUHYDåQH UHVSRQGHQWL PODGãt QHå  URNRY 3ULEOLåQH   ] NDåGHM YHNRYHM
NDWHJyULH SR]Qi LQp VSRORþQRVWL QHå WLH VSRPHG]L NWRUêFK Vi mohlL Y\EUDĢ                   
(9LćWDEXĐND  
 
ýHVNiUHSXEOLND 6ORYHQVNiUHSXEOLND
Bitpower.cz 18,2% 1,3%
Cimbu.cz 45,5% 22,3%
Dieselpower.cz 44,7% 31,8%
Maxchip.cz 3,0% 1,9%
Tdifun.cz 36,4% 6,4%
Chiptuning.sk / cz 5,3% 17,8%
Maxtuning.sk ,0% 5,7%
Mmracing.sk ,8% 24,8%
Motortech.sk 2,3% 8,9%
Profituning.sk 3,0% 46,5%
Tuningchip.sk ,8% 3,2%
,QiVSRORþQRVĢ 17,4% 14,6%
äLDGQiVSRORþQRVĢ 3,8% 5,1%
6SRORþQRVWL âWiW
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7DEXĐND ± 6SRQWiQQD]QDORVĢFKLSWXQLQJRYêFKVSRORþQRVWtSRGĐDYHNX 
 
  
 =QDORVĢ VSRORþQRVWL0D[FKLSPHG]L UHVSRQGHQWPL MH YHĐPL Qt]ND 7DNPHU 
RSêWDQêFK PRWRULVWRY GRWHUD] HãWH QH]DUHJLVWURYDOR DQL MHM Qi]RY 1HFHOi SlWLQD
RVORYHQêFK UHVSRQGHQWRY Qi]RY 0D[FKLS Xå QLHNHG\ SRþXOD QR QHPi åLDGQH ćDOãLH
LQIRUPiFLH R VSRORþQRVWL D MHM VOXåEiFK 0HG]L UHVSRQGHQWPL QHERO QiMGHQê DQL MHGHQ
NOLHQW VSRORþQRVWL0D[FKLS3UHWR WiWRRGSRYHćQHERODćDOHM DQDly]RYDQiD ]REUD]RYDQi
v grafoch. 9LćREUi]RN 5.5) 
 
2EUi]RN 5.5 ± =QDORVĢVSRORþQRVWL0D[FKLSD MHMVOXåLHE 
 
0HQHMQHåURNRY 31 - 45 rokov 46 - 60 rokov
Bitpower.cz 9,6% 7,5% 0,0%
Cimbu.cz 36,2% 18,9% 28,6%
Dieselpower.cz 39,7% 32,1% 14,3%
Maxchip.cz 2,2% 3,8% 0,0%
Tdifun.cz 20,5% 15,1% 42,9%
Chiptuning.sk / cz 13,1% 9,4% 0,0%
Maxtuning.sk 2,6% 5,7% 0,0%
Mmracing.sk 14,8% 11,3% 0,0%
Motortech.sk 6,6% 3,8% 0,0%
Profituning.sk 24,9% 34,0% 28,6%
Tuningchip.sk 1,7% 3,8% 0,0%
,QiVSRORþQRVĢ 16,2% 15,1% 14,3%
äLDGQiVSRORþQRVĢ 3,9% 3,8% 28,6%
6SRORþQRVWL Vek
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2EUi]RN 5.6 ± =QDORVĢVSRORþQRVWL0D[FKLSSRGĐDãWiWQHMSUtVOXãQRVWL 
 
 
 3R UR]GHOHQt YêVOHGNRY QD ]iNODGH ãWiWQHM SUtVOXãQRVWL UHVSRQGHQWRY EROL ]tVNDQp
SRGUREQHMãLHGiWDFLHOHQpQD]QDORVĢVSRORþQRVĢ0D[FKLSY RERFKNUDMLQiFKQDNWRUpERO
YêVNXP]DPHUDQê $NR EROR PRåQp YLGLHĢ Y SUHFKiG]DM~FRP JUDIH YlþãLQD
UHVSRQGHQWRY QHSR]Qi VSRORþQRVĢ0D[FKLS -HM QH]QDORVĢ MH SDUDGR[QH Y\ããLD Y ýHVNHM
republike, teda v NUDMLQH NGH VSRORþQRVĢ Xå S{VREt 1HFHOêFK   VORYHQVNêFK
UHVSRQGHQWRY VD Y\MDGULOR åH R VSRORþQRVWL Xå QLHNHG\ SRþXOL QR QHPDM~ o QHM åLDGQH
ćDOãLHLQIRUPiFLH9LćREUi]RN 5.6) 
 Len 17,6 % respondentov vo veku  PHQHMQHåURNRYXYLHGORåHXå]DUHJLVWURYDOL
Qi]RYVSRORþQRVWLDOHQHPDM~R QHMåLDGQHćDOãLHLQIRUPiFLH5RYQDN~PRåQRVĢVLY\EUDOR
18,2 % respondentov vo veku 31 ± 45 rokov a 20 % z NDWHJyULH± 60 rokov. U YãHWNêFK
WURFKNDWHJyULtY\ãHUHVSRQGHQWRYXYLHGORåHVSRORþQRVĢQHSR]QDM~ 
 3ULWULHGHQtUHVSRQGHQWRYSRGĐDVRFLiOQHKRVWDWXVXVD]LVWLORåHãWXGHQWRY
 SRGQLNDWHĐRY D  ]DPHVWQDQFRY Xå QLHNHG\ ]DUHJLVWURYDOR Qi]RY VSRORþQRVWL
0D[FKLS9\ãHãWXGHQWRYSRGQLNDWHĐRYD]DPHVWQDQcov sa vyjadrilo, 
åHVSRORþQRVĢQHSR]QDM~ 
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 3RWHQFLiOQL]iND]QtFLVSRORþQRVWL0D[FKLSE\VDR QHMFKFHOLGR]YHGLHĢYLDFQDMPl
QD LQWHUQHWH 7iWR IRUPD PDUNHWLQJRYHM NRPXQLNiFLH VD VWiYD þRUD] YLDF åLDGDQRX D
SRSXOiUQRXSULDPR~PHUQHV UR]YRMRPPRåQRVWtLQWHUQHWX~þDVWQtNRYYêVNXPXE\
sa chcelo o VSRORþQRVWL GR]YHGLHĢ YLDF SURVWUHGQtFWYRP PRWRULVWLFNêFK ]UD]RY D DNFLt
9\ãHãWYUWLQDRSêWDQêFKE\FKFHOD]tVNDYDĢYLDF LQIRUPiFLt] PRWRULVWLFNêFKPDJD]tQRY
U WRKWR W\SX VSRORþQRVWL UHNODPD Y PpGLiFK DOebo v EHåQHM WODþL QLH MH åLDGDQi UHVS
YQtPDQi3RWYUGLOL WR DM YêVOHGN\YêVNXPX NGH WLHWRPRåQRVWL R]QDþLORPHQHM QHå 
respondentov. 9LćREUi]RN 5.7) 
 
2EUi]RN 5.7 ±  3UHIHURYDQpIRUP\NRPXQLNiFLHVSRORþQRVWL0D[FKLS 
 
  
 1D ]iNODGH YêVOHGNRY UR]WULHGHQêFK SRGĐD VRFLiOQHKR VWDWXVX UHVSRQGHQWRY MH
PRåQpXV~GLĢ åHYãHWN\ VRFLiOQH VNXSLQ\E\ VD R VSRORþQRVWL0D[FKLS FKFHOL GR]YHGLHĢ
QDMPl ] LQWHUQHWX 1DVOHGXM~ PRWRULVWLFNp PDJD]tQ\ NWRUp VL Y\EUDOR RG  GR  
UHVSRQGHQWRY2VORYHQtE\VDFKFHOLGR]YHGDĢR FKLSWXQLQJXDMQDDXWRPRELORYêFK]UD]RFK
a DNFLiFK 7X MH PRåQp VOHGRYDĢ QDMYlþãt UR]GLHO X MHGQRWOLYêFK VRFLiOQ\FK VNXStQ
=DPHVWQDQFLR]QDþLOL]UD]\D akcie v SRþWH]DWLDĐþRãWXGHQWLOHQ1DMPHQãt
]iXMHP R akcie a zrazy a WDNWLHå aj o LQIRUPiFLH ]tVNDQp ]R VRFLiOQ\FK VLHWt VD SUHMDYLO
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u SRGQLNDWHĐRY8 WHMWR VNXSLQ\ ERO ]iURYHĖ QDMY\ããt QHJDWtYQ\ YêVOHGRN NGH Då  
z QLFK VD QHFKFH GR]YHGLHĢ R VSRORþQRVWL 0D[FKLS .RPXQLNiFLX VSRORþQRVWL
SURVWUHGQtFWYRP UiGLD UHNODP\ Y EHåQHM WODþL SURSDJiFLH Y servisoch alebo 
DXWRPRELORYêFK SUHGDMQLDFK R]QDþLOR OHQ RNROR   UHVSRQGHQWRY 9êQLPNRX V~
zamestnanci u PRåQRVWL VHUYLVQêFK VWUHGtVN ] NWRUêFK E\ VD FKFHOR   GR]YHGLHĢ
o VSRORþQRVWL0D[FKLSSUiYHWRXWRIRUPRX9LćWDEXĐND) 
 
7DEXĐND± 3UHIHURYDQpIRUP\NRPXQLNiFLHVSRORþQRVWL0D[FKLSSRGĐDVRFVWDWXVX 
 
 
1D ]iNODGH YêVOHGNRY SRGĐD YHNRYêFK NDWHJyULt EROR ]LVWHQp åH SULEOLåQH 
UHVSRQGHQWRY ]R YãHWNêFK YHNRYêFK VNXStQ RNUHP  D viac by sa o VSRORþQRsti chcelo 
dozYHGLHĢ YLDF QD LQWHUQHWHÒþDVWQtFL YR YHNX GR  URNRY VL Y\EHUDOL ]DćDOãLH IRUP\
NRPXQLNiFLH QDMYLDF VRFLiOQH VLHWH PRWRULVWLFNp PDJD]tQ\ D DXWRPRELORYp DNFLH 7~WR
PRåQRVĢ R]QDþLOR QDG ~þDVWQtNRY WHMWR YHNRYHM VNXSLQ\9RYHNX  Då  URNRY
takmHUUHVSRQGHQWRYY\EUDORPRåQRVWLPRWRULVWLFNpPDJD]tQ\D DXWRPRELORYpDNFLH 
3UL SRURYQiYDQt YêVOHGNRY SR UR]GHOHQt UHVSRQGHQWRY QD ]iNODGH ãWiWQHM
SUtVOXãQRVWL VD GRVSHOR N WDNPHU URYQDNêP]iYHURP DNRSUL þOHQHQt SRGĐD YHNX -HGLQê
Yê]QDPQHMãtUR]GLel nastal u PRåQRVWtVRFLiOQHVLHWHD DXWRPRELORYpDNFLHþHVNêFK
UHVSRQGHQWRYE\XSUHGQRVWQLORYLDFPDUNHWLQJRYHMNRPXQLNiFLHQDDNFLiFKD VRFLiOQHVLHWH
si vybralo 13,5 % z nich. U VORYHQVNêFKUHVSRQGHQWRYV~YêVOHGN\Y pomere 21,4 % pre 
VRFLiOQHsiete a SUHDXWRPRELORYpDNFLHD zrazy. 
âWXGHQW ,QWHUQHWRYpVWUiQN\
(83 %)
0RWRULVWLFNpPDJD]tQ\
(26 %)
6RFLiOQHVLHWHD$XWRPRELORYp
akcie a zrazy (23 %)
3RGQLNDWHĐ ,QWHUQHWRYpVWUiQN\
(65 %)
0RWRULVWLFNpPDJD]tQ\
(30 %)
1HFKFHPVDGR]YHGLHĢ
(25 %)
Zamestnanec
,QWHUQHWRYpVWUiQN\
(82 %)
$XWRPRELORYpDNFLHD]UD]\
(33 %)
0RWRULVWLFNpPDJD]tQ\
(25 %)
1H]DPHVWQDQê ,QWHUQHWRYpVWUiQN\
(60 %)
$XWRPRELORYpDNFLHD]UD]\
(40 %)
0RWRULVWLFNpPDJD]tQ\D
1HFKFHPVDGR]YHGLHĢ
6RFLiOQ\VWDWXV 1. miesto 2. miesto 3. miesto
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=R]LVWHQêFKYêVOHGNRYPRåQRXV~GLĢ åHPDUNHWLQJRYiNRPXQLNiFLD VSRORþQRVWL
0D[FKLSMHYHĐPLVODEi3UHYDåQiYlþãLQDPRWRULVWRYVDHãWHQHVWUHWODV MHMQi]YRPDPDOi
þDVĢ] QLFKNWRUiYLHRVSRORþQRVWLQHYLHSUHVQHGHILQRYDĢMHMVOXåE\ 
3UL WULHGHQtUHVSRQGHQWRYSRGĐDãWiWQHMSUtVOXãQRVWLVDSRWYUGLOLSUHGEHåQH]tVNDQp
LQIRUPiFLH R QDMYlþãtFK NRQNXUHQWRY QD WUKX 6~ QLPL VSRORþQRVWL 'LHVHOSRZHU &LPEX
Tdifun a Profituning.  
RHIHUHQFLH RG ]QiP\FK V~ GUXKRX QDMþDVWHMãRX IRUPRX SUHQRVX LQIRUPiFLt R
FKLSWXQLQJX PHG]L PRWRULVWDPL $E\ EROL NODGQp MH PRåQp GRVLDKQXĢ MHGLQH Y\VRNRX
NYDOLWRXVOXåLHESUtSDGQêPLFHQRYêPL]YêKRGQHQLDPLDOHERGRSURYRGQêPLVOXåEDPL 
O VSRORþQRVWLE\VDPRWRULVWLFKFHOLGR]YHGLHĢYLDFQDPRWRULVWLFNêFK DNFLiFK7LH
V~ SUH 0D[FKLS SUtOHåLWRVĢRX DNR VD GRVWDĢ GR SRYHGRPLD QDMPl PODGHM PRWRULVWLckej 
YHUHMQRVWLĆDOãRXþDVWRR]QDþRYDQRX formou komXQLNiFLHV~ PRWRULVWLFNpPDJD]tQ\. 
 
5.3 $QDOê]D]QDORVWLD SRåLDGDYLHNQDXPLHVWQHQLHVSRORþQRVWL 
 =iXMHPFRYLD R FKLSWXQLQJ E\ XYtWDOL NHE\ VSRORþQRVĢ 0D[FKLS Y EXG~FQRVWL
UR]PLHVWQLOD VYRMH ćDOãLH SRERþN\ Y okruhoch po 200 km. Uviedlo tak 44,2 % 
respondentov. Tretina z QLFKR]QDþLOD åHE\PDOL E\ĢSRERþN\XPLHVWQHQpGRNUDMVNêFK
PLHVW9\ãHRSêWDQêFKXYLHGORåH MHSRVWDþXM~FHDNWXiOQHSUHYiG]NRYDQLHVOXåLHE
priamo u klienta. 9LćREUi]RN 5.8) 
 
2EUi]RN 5.8 ± 3RåLDGDYN\QDUR]PLHVWQHQLHVSRORþQRVWL0D[FKLS 
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 U Y\EUDQêFK VRFLiOQ\FK VNXStQPRåQR]KRGQRWLĢ QDMYê]QDPQHMãLH YêVOHGN\ WHGD
odpovede pUHVDKXM~FH1DMY\ããLH]DVW~SHQLHRGSRYHGtPDM~DMY UiPFLWRKWRþOHQHQLD
PRåQRVWLXPLHVWQHQLHSRERþLHNY NDåGRPNUDMVNRPPHVWHDOHERY UR]PHG]tDåNP
9êQLPNX WYRUt VNXSLQD SRGQLNDWHĐRY X NWRUêFK V~ YêVOHGN\ SRPHUQH Y\URYQDQp 3RGĐD
LFK Qi]RUX E\ PDOD PDĢ VSRORþQRVĢ ]DVW~SHQLH EXć Y NDåGRP NUDMVNRP PHVWH DOHER
v UR]PHG]t  Då  NP QR ]iURYHĖ VD Y URYQDNHM PLHUH SULNOiĖDM~ N Qi]RUX åH
SRVN\WRYDQLHVOXåLHESriamo u NOLHQWDMHGRVWDþXM~FH 
 6N~PDQpEROLWLHWRYêVOHGN\DMSRUR]WULHGHQtSRGĐD ãWiWQHMSUtVOXãQRVWL.OLHQWLV~
RFKRWQtSUtVĢ]DVOXåEDPLVSRORþQRVWL Maxchip do vzdialenosti max. 200 km. Uviedla tak 
WDNPHUSRORYLFDVORYHQVNêFKD QHFHOêFKþHVNêFKUHVSRQGHQWRY7UHWLQDVORYHQVNêFK
aj þHVNêFK VL P\VOt åH E\ EROR YKRGQp XPLHVWQLĢ SRERþN\ GR NUDMVNêFK PLHVW 1HFHOi
SlWLQDþHVNêFK UHVSRQGHQWRYMHQi]RUXåHSRVN\WRYDQLHVOXåLHESULDPRX ]iND]QtNDMHSUH
VSRORþQRVĢGRVWDþXM~FH9LćREUi]RN 5.9)  
 9êVOHGN\UR]GHOHQpSRGĐDYHNXSULQLHVOLREGREQp]iYHU\DNRSULLFKWULHGHQtSRGĐD
ãWiWQHMSUtVOXãQRVWLDOHERVRFLiOQ\FKVNXStQ3UHYDåQiYlþãLQDUHVSRQGHQWRY] MHGQRWOLYêFK
NDWHJyULtVLY\EUDODPRåQRVĢ± 199 NPQDVOHGRYDODPRåQRVĢNUDMVNpPHVWi 
 
2EUi]RN 5.9 ± 3RåLDGDYN\QDUR]PLHVWQHQLHVSRORþQRVWLSRGĐDãWiWQHMSUtVOXãQRVWL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 Z odpoYHGt SRWHQFLiOQ\FK ]iND]QtNRY Y\SOêYD åH V~ RFKRWQt GRFKiG]DĢ ]D
VOXåEDPLY oblasti chiptuningu. V UiPFL UR]YRMD VYRMLFKSRERþLHNE\VDPDOD VSRORþQRVĢ
]DPHUDĢ QD UR]GLHO\ Y ý5 D 65 2SURWL þHVNêP UHVSRQGHQWRP V~ VORYHQVNt RFKRWQt
GRFKiG]DĢ ]D VOXåEDPL ćDOHM 3UiYH WHQWR IDNW E\PRKRO SULVSLHĢ Y UR]YRML VSRORþQRVWL
NWRUiSOiQXMHH[SDQGRYDĢDMQDVORYHQVNêWUK7XE\PRKOD]DþDĢSRVN\WRYDĢVYRMHVOXåE\
s PHQãtP SRþWRP SRERþLHN Y UiPFL ~]HPLD D V~VWUHGLĢ VD WDN QD PRPHQWiOQ\ UR]YRM
v ýHVNHMUHSXEOLNH 
 
5.4 Analê]D]iXMPXR QRYpVOXåE\ 
$QDOê]RX YêVOHGNRY ]DPHUDQêFK QD ]LVWHQLH ]iXMPX R QRYp VOXåE\ VD ]LVWLOR åH
WDNPHU   UHVSRQGHQWRY E\ PDOR XUþLWH ]iXMHP R SRVN\WRYDQp VOXåE\ Y VSRMHQt
s WHVWRYDQtP SURVWUHGQtFWYRP G\QDPRPHWUD ĆDOãtFK   E\ VD VN{U SULNORQLOo 
k ]DYHGHQLXWêFKWRWHVWRYN SRVN\WRYDQêPVOXåEiP3RWHQFLiOQ\FKNOLHQWRYP{åHWYRULĢDM
sNXSLQDUHVSRQGHQWRYNWRUêFK  by WHVW\G\QDPRPHWURPVN{UQHSULOiNDOL-H~ORKRX
VSRORþQRVWL QDYUKQ~Ģ WDN~SRQXNX VOXåLHE NWRUi E\ DM W~WR VNXSLQXPRWRULVWRY SULOiNDOD
a uspokojila. 9LćREUi]RN 5.10) 
 
2EUi]RN 5.10 - =iXMHPUHVSRQGHQWRYR merania dynamometrom 
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 9êVOHGN\UR]WULHGHQpSRGĐDYHNXSULQLHVOLWDNPHULGHQWLFNp]iYHU\DNRLFKDQDOê]D
prvpho stupĖa 3UL ćDOãRP VN~PDQt RGSRYHGt EXGH SUHWR podstatni analêza vêsledkov 
triedenêch podĐa sociilneho statusu a ãtitnej prtsluãnosti. 
 Prive pri þlenent respondentov podĐa ãtitnej prtsluãnosti boli zistenp zaujtmavp 
vêsledky. Vlþãia polovica slovenskêch respondentov vyjadrila ]iXMHP R VOXåE\
dynamometrom. 1HFHO~ WUHWLQu z QLFK E\ QDRSDN WHVW\ QHSUHVYHGþLOL N Y\XåLWLX VOXåLHE
VSRORþQRVWLýHVNtRVORYHQtVD]DFKRYDOL~SOQHRSDþQH/HQY\ãH] nich by testovanie 
G\QDPRPHWURPSUHVYHGþLORR Y\XåLWtVOXåLHE0D[FKLSX9lþãLQD] nich, v SRþWHVD
vyjadrila v neprospeFKWHMWRQRYHMSRQ~NDQHMVOXåE\ 
 3RUR]WULHGHQtUHVSRQGHQWRYQD]iNODGHLFKVRFLiOQHKRVWDWXVXMHPRåQp]DPHUDĢVD
RSlĢQDGRPLQXM~FHVNXSLQ\± ãWXGHQWRYSRGQLNDWHĐRYD zamestnancov. Zamestnancov 
E\G\QDPRPHWHUSUHVYHGþil9\MDGULORVDWDNY\ãH4 % z nich7DNPHUSRORYLFDãWXGHQWRY
by sa priklonila k Y\VN~ãDQLXVOXåLHEVSRORþQRVWLSRNLDĐE\EROLVSUHYiG]DQpWHVWRYDQtP
6NHSWLFNtV~Y tomto smere podnikatelia. 55 % z QLFKVLY\EUDORVN{UQHJDWtYQHRGSRYHGH
NWRUp SUHGVWDYXM~ QH]iXMHP R VOXåE\ VSRORþQRVWL 0D[FKLS DM QDSULHN SRXåLWLX
d\QDPRPHWUDSULLFKSRVN\WRYDQt9LćREUi]RN 5.11) 
 
2EUi]RN 5.11 ± =iXMHPR PHUDQLDG\QDPRPHWURPSRGĐDVRFLiOQHKRVWDWXVX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 Z YêVNXPX Y\SO\QXOR åH PRWRULVWL PDM~ ]iXMHP VN{U R NODVLFNp FKLSRYDQLH
YR]LGLHOQHåR FKLSWXQLQJER[\9\MDGULODVDWDNWDNPHUSRORYLFDRSêWDQêFKUHVSRQGHQWRY
âWYUWLQD] QLFKE\VLVN{UY\EUDODFKLSWXQLQJER[9LćREUi]RN 5.12)  
 1D ]iNODGH þOHQHQLD UHVSRQGHQWRY SRGĐD VRFLiOQHKR VWDWXVX YêVOHGN\ XNi]DOL
SUHVQHMãLH ]iXMP\ R FKLSWXQLQJ ER[\ X MHGQRWOLYêFK VNXStQ 8 PRåQRVWL ÄXå PiP
FKLSWXQLQJER[³VDY\MDGULOROHQ]DPHVWQDQFRY] RVWDWQêFKVRFLiOQ\FKVNXStQQHERO
]D]QDPHQDQêDQLMHGHQUHVSRQGHQW8UþLWHE\VLWLHWRER[\QHY\EUDOLãWXGHQWL$å
z QLFKSRYHGDORWHMWRPRåQRVWLMDVQpQLH6N{UE\VLWLHWRER[\GDODDSOLNRYDĢY\ãHãWYUWLQD
ãWXGHQWRYD zamestnancov. U PRåQRVWLVN{UQLHGRPLQRYDODQHFHOiWUHWLQDSRGQLNDWHĐRY 
 
2EUi]RN 5.12 ± 0LHUD]iXMPXR chiptuning boxy 
  
 
 ýHVNt UHVSRQGHQWL E\YROLOL UDGãHMNODVLFNêFKLSWXQLQJ0RWRULVWL ]R6ORYHQVND V~
WHMWR PRåQRVWL YLDF RWYRUHQt QR QDSULHN WRPX E\ VL DM WDN   Y\EUDOR WLHå UDGãHM
NODVLFNêFKLSWXQLQJ9LćREUi]RN 5.13) 
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2EUi]RN ± 0LHUD]iXMPXR chiptuning boxy (poGĐDãWiWQHMSUtVOXãQRVWL 
 
 
 =DSRMHQLHWHVWRYYêNRQXYR]LGLHOSURVWUHGQtFWYRPG\QDPRPHWUDGRSRVN\WRYDQêFK
VOXåLHE E\ UHVSRQGHQWL XYtWDOL -HGQi VD R åLDGDQ~ IRUPX RYHUHQLD NYDOLW\ Y\NRQDQpKR
FKLSWXQLQJX NWRUHM FLHĐRP MH ]QtåHQLH ich obavy z nekvalitne v\NRQDQpKR FKLSRYDQLD. 
U FKLSWXQLQJ ER[RY ERO ]D]QDPHQDQê VN{U QH]iXMHP ]R VWUDQ\ UHVSRQGHQWRY NWRUt E\
v SUHYDåQHMPLHUHXSUHGQRVWQLOLUDGãHMNODVLFNpFKLSRYDQLH 
 ýHVNt UHVSRQGHQWL V~ YLDF VNHSWLFNt YRþL WHVWRP G\QDPRPHWURP QHå VORYHQVNt
Motoristi zo SlRYHQVNDPDM~Ylþãt]iXMHPDMR chiptuning boxy. 3UHVSRORþQRVĢMHWRćDOãt
Qi]QDN PRåQRVWL ]tVNDQLD QRYêFK ]iND]QtNRY ]R 6ORYHQVNHM UHSXEOLN\ NGH VSRORþQRVĢ
SOiQXMHY bud~FQRVWLRWYRULĢVYRMHSRERþN\ 
 1HJDWtYQ\ SRVWRM N WHVWRP YêNRQX SUL SRVN\WRYDQt VOXåLHE PDM~ SRGQLNDWHOLD 
=iURYHĖ Y\MDGULOL VSROX VR ãWXGHQWPL ]YêãHQê QH]iXMHP R chiptuning boxy. Naopak 
u zamestnancov a ãWXGHQWRY P{åHPH VOHGRYDĢ ]YêãHQê ]iXMHP R VOXåE\ VSRMHQp
s WHVWRYDQtP YêNRQX 9êVOHGRN SUHGVWDYXMH SUtOHåLWRVĢ ]DPHUDĢ VD GHWDLOQHMãLH QD QRYp
FLHĐRYpVNXSLQ\]iND]QtNRYD RVORYLĢ LFKDWUDNWtYQRX SRQXNRX QRYêFKEDOtNRYVOXåLHE
'R SOiQRYDQLD PDUNHWLQJRYHM NRPXQLNiFLH RULHQWRYDQHM QD QRY~ NOLHQWHOX E\ PDOL E\Ģ
QRYpVOXåE\XUþLWH]DUDGHQp 
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6 1È95+<0$5.(7,1*29(-.2081,.È&,( 
 
6LWXDþQiDQDOêza 
 V UiPFLVLWXDþQHMDQDOê]\SRGQLNXVRP]LVWLOåHYRVYRMLFK]DþLDWNRFKVL]DNODGi
QD NRPXQLNiFLt VR ]iND]QtNPL SURVWUHGQtFWYRP LQWHUQHWX =iURYHĖ MH PRåQp VOHGRYDĢ
UR]YRM VSRORþQRVWL 0D[FKLS QDMPl SR WHFKQRORJLFNHM VWUiQNH D Y\EDYHQt 7R SUHEHUi
podniNRGVYRMHMPDWHUVNHMVSRORþQRVWLNWRUiVWRMt]DYêYRMRPVYRMLFKQRYêFKWHFKQROyJLt
a SURGXNWRY SRQ~NDQêFK DNR ILUPiP WDN DM ziND]QtNRP 3UL VYRMHM PDUNHWLQJRYHM
NRPXQLNiFLt chce Maxchip v\XåLĢ ]DXåtYDQp DOH ]iURYHĖ DM jej QRYp formy so svojimi 
FLHĐRYêPL skupinami. 
 
&LHĐRYiVNXSLQD 
 &LHĐRYRXVNXSLQRX ]iND]QtNRYVSRORþQRVWL0D[FKLSV~NRQFRYt]iND]QtFL9 UiPFL
%& WUKX FKFH VSRORþQRVĢ RVORYLĢ SUHGRYãHWNêP ĐXGt Y SURGXNWtYQRP YHNX 0{åX QLPL
E\Ģ ]DPHVWQDQFLY\XåtYDM~FLVYRMHYR]LGOiQDNDåGRGHQQêSUHVXQGR zamestnania alebo na 
EHåQp URGLQQp Y\XåtYDQLH W\SX QiNXS\ YêOHW\ D SRG -HGQi VD R VNXSLQX ]iND]QtNRY
NWRUêFK SULRULWRX MH SURVWUHGQtFWYRP FKLSWXQLQJX XãHWULĢ PHVDþQp YêGDMH QD
SUHYiG]NRYDQLHVYRMKRYR]LGOD 
 =DXMtPDYRXVNXSLQRXV~ãWXGHQWL7iWRVNXSLQDSRWHQFLiOQ\FK]iND]QtNRYQH]DSDGi
GR SURGXNWtYQHKR YHNX DOH NDåGRURþQH MH PRåQp VOHGRYDĢ QiUDVW SRþWX YR]LGLHO SUiYH
u ãWXGHQWRY NWRUt LFK Y\XåtYDM~ QD SUHVXQ\ GR ãNRO\ D SUtSDGQH GR SUiFH =iURYHĖ VD
PQRåVWYR ] nich o DXWi ]DXMtPD DM Y UiPFL VYRMLFK ]iĐXE þR SRWYUGLO DM YêVNXP 7~WR
VNXSLQX E\ EROR SUHWR YKRGQp RVORYLĢ QRYêPL IRUPDPL PDUNHWLQJRYHM NRPXQLNiFLH
a ]DXMDĢDWUDNWtYQRXSRQXNRXVOXåLHE 
 
5R]SRþHW 
 6SRORþQRVĢ0D[FKLSY V~þDVQRVWLY\QDNODGiYlþãLQXGRVWXSQêFKILQDQFLtGRVYRMKR
rozvoja. Je prHWR ORJLFNp åH VSRORþQRVĢ YLGt SRWUHEX QRYHMPDUNHWLQJRYHM NDPSDQH DOH
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]iURYHĖVLQHP{åHGRYROLĢQDĖXY\þOHQLĢYlþãtREQRV ILQDQFLt3UiYHSUHWREXG~YãHWN\
QDYUKRYDQp QRYp IRUP\ PDUNHWLQJRYHM NRPXQLNiFLH ]RVWDYRYDQp V RULHQWiFLRX QD
PLQLPDOL]iFLX QiNODGRY 6SRORþQRVĢ 0D[FKLS FKFH GR UR]YRMD VYRMHM NRPXQLNiFLH
smerom k ]iND]QtNRPY\þOHQLĢþLDVWNXGRYêãN\ .þ 
 
6WUDWpJLDXSODWQHQLDQiVWURMRYNRPXQLNDþQpKRPL[X 
 6SRORþQRVĢ QHY\XåtYD VOXåE\ GLVWULE~WRURY 6YRMH VOXåE\ SRVN\WXMH SULDPR
u ]iND]QtNRY SURVWUHGQtFWYRP VYRMLFK ]DPHVWQDQFRY $NR VWUDWHJLFN\ ]iNODGQp D
Yê]QDPQpERG\QDNWRUpE\VDPDODVSRORþQRVĢRULHQWRYDĢSULãtUHQtSRYHGRPLDR svojich 
VOXåEiFK E\ VRP QDYUKRO LQWHUQHW SRþtWDþRYp KU\ DXWRPRELORYp DNFLH ]UD]\
a PRWRULVWLFNpPDJD]tQ\ 
 
ReDOL]iFLDNRPXQLNDþQHMVWUDWpJLH 
 3UL UHDOL]iFLt ]YROHQHMNRPXQLNDþQHM VWUDWpJLH VSRORþQRVWL QDYUKXMHP DE\Y\XåLOD
DNR]DXåtYDQpWDNDMQRYpIRrmy marketinJRYHMNRPXQLNiFLH 
 
1. Internet a SRþtWDþRYpKU\ 
 3UHYDåQi þDVĢ ~þDVWQtNRY YêVNXPX ]tVNDYD QDMYLDF LQIRUPiFLt R chiptuningu na 
LQWHUQHWH =iURYHĖ SUHMDYLOL ]iXMHP R YLDF LQIRUPiFLt R VSRORþQRVWL 0D[FKLS ]tVNDQêFK
SUiYHWRXWRIRUPRX 
 $WUDNWtYQ\P E\ PRKOR E\Ģ diskutovanie o FKLSRYDQt SURVWUHGQtFWYRP
GLVNXVQpKR IyUD 'LVNXVLD ]DPHUDQi QD VSRORþQRVĢ 0D[FKLS a MHM VOXåE\ E\ PRKOD
SUHELHKDĢ QD QLHNWRURP ] Xå ]DORåHQêFK WXQLQJRYêFK GLVNXVQêFK IyU 3RK\EXM~ VD WX
SUHYDåQHPODGtPRWRULVWL ãWXGHQWLDOHER]DPHVWQDQFL3UtNODGRPP{åXE\ĢZHE\ WXQLQJ-
IRUXPRUJDOHEROLYHWXQLQJVN=DXMtPDYêPE\PRKORE\ĢRWYRUHQLHYODVWQpKRGLVNXVQpKR
IyUD QD SUHQDMDWHM DOHER SULDPR VYRMHM ]DN~SHQHM GRPpQH $OWHUQDWtYRX E\ PRKOR E\Ģ
GLVNXVQp IyUXP SULDPR QD ZHEH VSRORþQRVWL 7DNêPWR VS{VRERP GLVNXWXMH VR VYRMLPL
]iND]QtNPLQDSUtNODGFKLSWXQLQJRYiVSRORþQRVĢ'LHVHOSRZHU.XGĖX 13. 4. 2012 bolo na 
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GLVNXVQRP IyUH WHMWR VSRORþQRVWL ]DUHJLVWURYDQêFK   XåtYDWHĐRY 7HQWR IDNW VYHGþt
o Y\VRNHM ]QDORVWL VSRORþQRVWL 'LHVHOSRZHU X PRWRULVWRY 7t WX IRUPRX GLVNXVLH
s RGERUQtNPL VSRORþQRVWL DOHER V ćDOãtPL UHJLVWURYDQêPL XåtYDWHĐPL KĐDGDM~ Uady 
a LQIRUPiFLHRFKLSWXQLQJX)yUXPVSRORþQRVWL0D[FKLSE\PRKORE\ĢUR]GHOHQpQDVHNFLH
pre klientov a ]iXMHPFRYVSRORþQRVWL 
 PURILO VSRORþQRVWL ]DORåHQê QD VRFLiOQej sieti Facebook E\ VD PRKRO UR]UiVĢ
o YLDF QRYêFK SDUWQHUVWLHY V UR]OLþQêPL DXWRPRELORYêPL NOXEPL DOHER XVSRULDGDWHĐPL
PRWRULVWLFNêFK ]UD]RY D DNFLt 1D LFK SURILORFK GHQQH GLVNXWXM~ GHVLDWN\ ~þDVWQtNRY
u NWRUêFK E\ QDYLD]DQLH SDUWQHUVWYDPRKOR ]YêãLĢ G{YHUX D ]iXMHP R VOXåE\ VSRORþQRVWL
0D[FKLS =iURYHĖ E\ GRãOR N QDOiNDQLX YlþãHM VNXSLQ\ motoristov naraz. ĆDOãRX
SUtOHåLWRVĢRX MH ]DORåHQLH ~þWX QD VRFLiOQHM VLHWL 7ZLWWHU a VSUDYRYDĢ KR SRGREQRX
IRUPRX DNR~þHW QD IDFHERRNX3ULGiYDQLH LOXVWUDþQêFKYLGHt ] FKLSRYDQLD, testovania 
vozidiel, rozhovorov s RGERUQtNPL NOLHQWPL DM SDUWQHUPL E\ ]Y\ãRYDOR SRYHGRPLH
]iXMHPFRY R FKLSWXQLQJ D RGþOHQLOR VSRORþQRVĢ RG WUDGLþQêFK IRULHP PDUNHWLngovej 
NRPXQLNiFLHNRQNXUHQFLH 
 6SRORþQRVĢ E\ VD PDOD V~VWUHGLĢ YLDF QD LQWHUQHWRYp EDQQHURYp UHNODP\. 
2GSRU~þD VD LFK SUDYLGHOQp ]YHUHMĖRYDQLH QD VSRPtQDQêFK GLVNXVQêFK IyUDFK DOHER
zverejnenie v XUþLWRP þDVRYRP~VHNX QDZHERFKPRWRULVWLFNêFK DNFLt DOHER ]UD]RY. 
7LHWRZHE\V~QDYãWHYRYDQpPRWRULVWDPLFHORURþQHQRQDMPlSiUGQtUHVSWêåGĖRYSUHG
LFKNRQDQtP3UiYHY WHMWRGREHE\ERORYKRGQp]UHDOL]RYDĢ]YHUHMQHQLHEDQQHURYNWRUpE\
EROLXPLHVWQHQpQDþDVWRVOHGRYDQêFKþDVWLDFKVWUiQRND RGND]RYDOLE\QDZHEVSRORþQRVWL
0D[FKLS 5HNODPD EêYD VSRSODWQHQi QD ]iNODGH ]QiPRVWL SRGXMDWLD -H PRåQp QiMVĢ DM
weby, kde je UHNODPD ]YHUHMĖRYDQi QD ]iNODGH YêPHQ\ 3UtNODGRm je web 
PRWRULVWLFNpKR ]UD]X âNRGD 7XQLQJ'RNV\ NWRUê VD EXGH NRQDĢ Y URNX  Xå SR 
NUiW 1D ZHEH WHMWR DNFLH MH PRåQp ]YHUHMQLĢ UHNODPQê EDQQHU VSRORþQRVWL 0D[FKLS
YêPHQRX ]D ]YHUHMQHQLH UHNODPQpKR EDQQHUD ]UD]X XPLHVWQHQpKR QD ZHEH VSRORþQRVWL
Ma[FKLS 1D ZHERFK YlþãtFK DNFLt DNêPL V~ QDSUtNODG &DUDW 7XQLQJ 3DUW\ DOHER
0LPRĖVNpYiON\VWRMtEDQQHURYiUHNODPDQLHNRĐNRWLVtFNRU~Q9LćREUi]RN 
 3URVWUHGQtFWYRP QRYêFK IRULHP PDUNHWLQJRYHM NRPXQLNiFLH VD VSRORþQRVWL
RWYiUDQRYiFHVWDN SULEOtåHQLXVDVYRMHMFLHĐRYHMVNXSLQH]iND]QtNRY3UtNODGRPP{åHE\Ģ
YLUiOQ\ marketing. -HKR DSOLNiFLD Y praxi by u VSRORþQRVWL 0D[FKLS PRKOD SUHELHKDĢ
SURVWUHGQtFWYRPNYDOLWQHMYLUiOQHMNDPSDQH1DWRþHQLH DNþQpKR]RVWULKX] chipovania 
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QHWUDGLþQêFK ãSRUWRYêFK WXQLQJRYêFK D LQDN Yê]QDPQêFK YR]LGLHO NWRUp V~ QLHþtP
]QiPH YR VYHWH PRWRUL]PX E\ X ]iND]QtNRY Y\WYRULOR GRMHP NYDOLWQpKR SRVN\WRYDQLD
VOXåLHE QD Y\VRNHM ~URYQLVideo E\PDOR E\Ģ XPLHVWQHQp SUHGRYãHWNêP QD ZHEH D na 
)DFHERRNXVSRORþQRVWLQR MHKRćDOãLH ãtUHQLHQDSUtNODGSURVWUHGQtFWYRPZHERY<RXWXEH
DOHER6WUHDPE\PRKOR]DXMDĢSUHGRYãHWNêPPODGãLXVNXSLQXPRWRULVWRY 
 8PLHVWQHQLH NUiWNHKR YêVWLåQpKR YLGHD QDSUtNODG SUL VS~ãĢDQt QLHNWRUHM ]R
]QiP\FKSRþtWDþRYêFK DXWRPRELORYêFKKLHU E\ EROR URYQDNR DWUDNWtYQRX IRUPRX ãtUHQLD
UHNODP\ 6SRORþQRVĢ E\ VD WDNWR PRKOD SURSDJRYDĢ DNR Y herniach tak aj u KUiþRFK
ÄMHGQRWOLYFRFK³NWRUtVDKUDM~UDGãHMQDVYRMRPSRþtWDþLY SRKRGOtGRPRYD3ULV~þDVQRP
Y\XåLWt SURGXFW SODFHPHQWX E\ VD VSRORþQRVĢ GRVWDOD HãWH KOEãLH GR SDPlWL KUiþRY
3UtNODGRPP{åXE\ĢILNWtYQHELOOERDUG\V ORJRPVSRORþQRVWLQDFKiG]DM~FHVDSRVWUDQiFK
YLUWXiOQ\FK RNUXKRY VSRPtQDQêFK SRþtWDþRYêFK DXWRPRELORYêFK KLHU 6SRORþQRVWL E\
VRP RGSRUXþLO RULHQWRYDĢ VD QD QLHNWRU~ ] WXQLQJRYR ]DPHUDQêFK DXWRPRELORYêFK KLHU
3UtNODGRPP{åHE\Ģ OHJHQGiUQD VpULD KU\1HHG IRU6SHHGGLVWULEXRYDQi SR FHORP VYHWH
DOHERMHMSRGREQiKUi/LIHIRU6SHHGNWRUiMH]QiPDQDMPlPRåQRVĢRXKUDQLDSRLQWHUQHWH
s SUHSRMHQtP KUiþRY ] FHOpKR VYHWD 9 VSRPtQDQêFK KUiFK VL KUiþL P{åX YLUWXiOQH
XSUDYRYDĢ VYRMH YR]LGOi 3RNLDĐ E\ VD VSRORþQRVWL 0D[FKLS SRGDULOR ]DUDGLĢ VD GR
YLUWXiOQHM PRåQRVWL DSOLNRYDQLD FKLSWXQLQJX QD YR]LGOR KUiþD RSlWRYQH E\ WR Y]EXGLOR
MHKRSR]RUQRVĢD]YêãLOR ]iXMHPR VSRORþQRVĢ 
 
2. 0RWRULVWLFNpDNFLHD]UD]\ 
 Pod pojmom PRWRULVWLFNpDNFLH MHPRåQpFKiSDĢQDSUtNODGDXWRPRELORYpYêVWDY\
0HG]L QDM]QiPHMãLH SDWULD DXWRVDOyQ\ Y Brne, Bratislave alebo v 1LWUH ,FK QiYãWHYQRVĢ
NDåGRURþQH VW~SD D vyjadruje sa v WLVtFNDFK QiYãWHYQtNRFK 9\VWDYRYDWHOLD UR]OLþQêFK
]QDþLHNYRzidiel a SUtVOXãHQVWYD WXSUDYLGHOQHY\VWDYXM~VYRMHQRYpPRGHO\DQRYLQN\]R
sveta motorizmu.  
 3UHVSRORþQRVĢ0D[FKLSSUHGVWDYXM~WLHWRDNFLHSUtOHåLWRVĢDNRXNi]DĢDSOLNRYDQLH
VYRMLFK VOXåLHE Y SUD[L1D VSRPtQDQêFK DXWRVDOyQRFK E\ VSRORþQRVĢPRKOD preGVWDYLĢ
VYRM QRYê G\QDPRPHWHU D chiptuning boxy =iURYHĖ E\ PRKOD priamo pred 
QiYãWHYQtNPL tohto podujatia SUHGYLHVĢ WHVWRYDQLH vozidla pred a po chiptuningu. 
=DXMtPDYêPL DNFLDPL V~ DM UR]OLþQp SRGXMDWLD RUJDQL]RYDQp QD OHWLVNiFK DOHER QD
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WHVWRYDFtFKSRO\JyQRFK3ULDPRY 2VWUDYHE\PRKROE\ĢSUtNODGRPDUHiO/LEURV.RQDM~
VD WX SUDYLGHOQH DNFLH ]DPHUDQp QD WHVWRYDQLH MD]GQêFK YODVWQRVWt YR]LGLHO SULþRP MH
k GLVSR]tFLt DM ãSHFLiOQH XSUDYHQi WHVWRYDFLD GUiKD $WUDNWtYQ\P E\ PRKOR E\Ģ
]DEH]SHþHQLH MHGQpKR W\Su vozidla bez aj s FKLSWXQLQJRP1iVOHGQiGHPRQãWUiFLD MHKR
YODVWQRVWt IRUPRXWHVWRYDFtFKMi]GSRSRO\JyQHV RERPDYR]LGODPLE\PRKODSUHGVWDYRYDĢ 
PRWLYiFLu k ćDOãLHPX SiWUDQLX SR LQIRUPiFLiFK R VSRORþQRVWL 0D[FKLS 5R]GiYDQLH
SURSDJDþQêFK PDWHULiORY a konWDNWRY QD VSRORþQRVĢ E\ PRKOR SUHELHKDĢ
SURVWUHGQtFWYRPSUHQDMDWpKRSURPRVWiQNX. Doplnkom v ãtUHQt LQIRUPiFLt R VSRORþQRVWL
QD WêFKWR DNFLiFK E\PRKOR E\Ģ XPLHVWQHQLH UHNODP\ QD GUXKHM VWUDQH YVWXSHQLHN DOHER
EDQQHURYpUHNODP\UR]PLHVWQHQpQDPLHVWHNRQDQia akcie.  
 ĆDOãRX SUtOHåLWRVĢRX NGH E\ VSRORþQRVĢ PRKOD XYLHVĢ VYRMH VOXåE\ V~
PRWRULVWLFNp ]UD]\ V SRURYQDQt V NODVLFNêmi SUHKOLDGNDPL D YêVWDYDPL VD LFK
NDåGRURþQHNRQiYLDFD V~WDNWLHåDMYLDFWHPDWLFN\]DPHUDQp3UtOHåLWRVĢRXV~QDMPl]UD]\
organi]RYDQpQDFHORãWiWQHM~URYQL6~]QiPHPHG]LPRWRULVWDPLD QDNRĐNRVDRUJDQL]XM~
obvykle v OHWQêFKPHVLDFRFKPDM~Y\VRN~QiYãWHYQRVĢ 
 6SRORþQRVWL RGSRU~þDP ]DPHUDĢ VD KODYQH QD WXQLQJRYp ]UD]\ 6FKiG]D VD WX
SULDPRFLHĐRYiVNXSLQD]iND]QtNRYVSRORþQRVWL NWRURXV~SULD]QLYFLWXQLQJXFKLSWXQLQJX
a DNêFKNRĐYHN LQêFK ~SUDY YR]LGLHO 7X E\ PDOD VSRORþQRVĢ Y\XåLĢ DM SUiYH Y\ããLH
VSRPtQDQ~NRPXQLNiFLX SURVWUHGQtFWYRPUHNODPQêFKEDQQHURY QDZHERFKWêFKWR]UD]RY
v REGREt]KUXEDPHVLDFSUHGLFKRUJDQL]RYDQtP1iYãWHYQtFLE\VDWDNGR]YHGHOLR ~þDVWL
VSRORþQRVWL0D[FKLSQD]UD]H D ]iURYHĖE\ VL XåSUHGEHåQHPRKOL ]LVWLĢ þtP VD]DREHUi
a DNp VOXåE\ SRVN\WXMH 1iVOHGQH E\ 0D[FKLS PRKRO XPLHVWQLĢ VYRMX reklamu na 
vstupenku na zraz%RODE\WDPXYHGHQiDMLQIRUPiFLDSUtSDGQHDMPDSNDR XPLHVWQHQt
SURPRVWiQNXNGHE\QiYãWHYQtFLPRKOL]tVNDĢćDOãLH LQIRUPiFLH3ULDPRQD]UD]HE\VD
VSRORþQRVĢPDOD]DPHUDĢQDGHWDLOQpSUHGYHGHQLHYãHWNêFKGUXKRYSRVN\WRYDQêFKVOXåLHE
1iVWURMRPQDSULOiNDQLHQiYãWHYQtNRYE\PRKOLE\Ģ]ĐDY\QDVOXåE\ VSRORþQRVWLNWRUpE\
EROR PRåQp ]tVNDĢ SUiYH OHQ na zrazoch 'R ~YDK\ SULSDGi DM ]RUJDQL]RYDQLH DNFLH
SRGREQHM WRPEROH 3UL YVWXSH QD ]UD] E\ EXć ]GDUPD DOHER ]D PLQLPiOQ\ SRSODWRN
QiYãWHYQtN GRVWDO OtVWRN V NyGRP 9 UiPFL SURJUDPX ]UD]X E\ VL VSRORþQRVĢ GRKRGOD
s RUJDQL]iWRUPLKRGLQXNHG\E\SUHEHKORåUHERYDQLHD YêKHUFDE\]tVNDOEXć]ĐDYXDOHER
LGHiOQH XUþLWê GUXK FKLSWXQLQJX QD VYRMH YR]LGOR ]GDUPD &LHĐRP E\ EROR ]tVNDĢ
QiYãWHYQtNRYNWRUtE\VLQHFKDOLDSOLNRYDĢWDNWRY\KUDWêFKLSWXQLQJ7tE\QiVOHGQH]DþDOL
ãtULĢUHIHUHQFLHR spRORþQRVWLQDGLVNXVQêFKIyUDFK 
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 1D MHGQHM VWUDQH V~ Y\ããLH QiNODG\ NWRUp E\ EROR SRWUHEQp Y\QDORåLĢ QD
]DEH]SHþHQLe kvalitnej a ~þLQQHM NRPXQLNiFLH na zrazoch, no na strane druhej je 
YêVOHGRN ]tVNDQê YêVNXPRP 7HQ SRWYUGLO åH KQHć QD GUXKRPPLHVWH SR LQWHUQHWH V~
SUiYHDXWRPRELORYpDNFLHD]UD]\ LGHiOQRX IRUPRXDNRXE\ VDSRWHQFLiOQLNOLHQWLFKFHOL
YLDFGR]YHGLHĢR VSRORþQRVWL0D[FKLS2GSRU~þDQpIRUP\NRPXQLNiFLH VR]iND]QtNPLQD
]UD]RFK V~ SULWRP SUH VSRORþQRVĢ FHQRYR GRVWXSQp $NR SUtNODG PRåQR SRXåLĢ
PRWRULVWLFNê]UD]0LPRĖVNpYiON\. V URNXVDXVNXWRþQtXåSRNUiWQHćDOHNR
PHVWD 0LPRĖ -HGQi VD R QDM]QiPHMãt WXQLQJRYR ]DPHUDQê RUJDQL]RYDQê ]UD] Y ýHVNHM
republike s GOKRURþQRX WUDGtFLRXD NDåGRURþQHVW~SDM~FRX~þDVĢRXQiYãWHYQtNRY9 UiPFL
FLHQ VWDQRYHQêFKSUHSUH]HQWiFLX VSRORþQRVWt E\ VL VSRORþQRVĢPRKODGRYROLĢPLQLPiOQH
jednu z QLåãLHXYHGHQêFKPRåQêFKUHNOiP9LćREUi]RN.  
 
2EUi]RN± &HQ\]DSUH]HQWRYDQLHVSRORþQRVWtQD]UD]H0LPRĖVNpYiON\] roku 2011 
 
Zdroj: http://www.mimonskevalky.cz/cenik_prodejci.htm 
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 3RGREQH MH QD WRP DMćDOãt ]QiP\ þHVNê WXQLQJRYê ]UD] RUJDQL]RYDQê QHćDOHNR
Brna ± 7XQLQJ 0RWRU 3DUW\ 9\ãNRY DOHER QDMYlþãt VORYHQVNê WXQLQJRYê ]UD] Carat 
Tuning Party6WUHWiYDM~VDWXSULD]QLYFLWXQLQJXQLHOHQ] ýHVNHMD Slovenskej republiky, 
DOH DM QiYãWHYQtFL ] 3RĐVND 0DćDUVND DOHER 1HPHFND 6ORYHQVNê &DUDW QDY\ãe 
PRPHQWiOQHKĐDGiJHQHUiOQHKRSDUWQHUD þRE\PRKODE\ĢSUH0D[FKLSSUtOHåLWRVĢ -H
DOH SRWUHEQp ]RKĐDGQLĢ ILQDQþQê VWDY UR]ELHKDM~FHM VD VSRORþQRVWL 9 SUtSDGH ]YROHQLD
ODFQHMãHM DOWHUQDWtY\ V~ X YãHWNêFK VSRPtQDQêFK ]UD]RFK PRåQRVWL SUHQiMPX promo 
VWiQNov 3UtNODGRP HIHNWtYQHKR Y\XåLWLD PRWRULVWLFNêFK ]UD]RY formou event 
marketingu P{åHE\ĢNRQNXUHQþQiVSRORþQRVĢ%LWSRZHU7iVLSUiYH~þDVĢRXQDDNFLiFK
a zrazoch posilnila povedomie motoristov o VYRMHMH[LVWHQFLL1LHNWRUp]UD]\]R]DþLDWNXDM
organizovala alebo sponzoroval. 
 
3. 0RWRULVWLFNpPDJD]tQ\ 
 V SRUDGt WUHĢRX QDMåLDGDQHMãRX IRUPRX PDUNHWLQJRYHM NRPXQLNiFLH VSRORþQRVWL
Maxchip s PRWRULVWDPL MH QD ]iNODGH YêVOHGNRY YêVNXPX SUiYH NRPXQLNiFLD
SURVWUHGQtFWYRPPRWRULVWLFNêFKPDJD]tQRY 
 .ODVLFNp UHNODP\ UR]OLþQêFK IRUPiWRY D YHĐNRVWt V~ Y GQHãQHM GREH þDVWRNUiW
SUHKOLDGDQp ÒORKRXVSRORþQRVWL0D[FKLSMHGRVWDĢsa do obsahu þOiQNRY NGHVDULHãL
NRQNUpWQDSUREOHPDWLNDNWRURXVDþDVRSLV]DREHUiD SUHNWRU~VLKRþLWDWHOLDNXSXM~$NR
SUtNODGPRåQRSRXåLĢ]QiPHWXQLQJRYpþDVRSLV\3RZHU0DJD]LQH$XWRVSRUW	 Tuning a 
7XQLQJ 0DJD]LQH 7XQLQJ 0DJD]LQH MH ]DWLDĐ MHGLQê WXQLQJRYê þDVRSLV V GOKRURþQRX
WUDGtFLRXY\GiYDQêDNRSUHýHVN~WDNDM6ORYHQVN~UHSXEOLNX2EVDKRYRMH]DPHUDQêQD
þLWDWHĐRY VR ]iXMPRP R ODGHQp DXWRPRELO\ SURIHVLRQiOQ\ DM DPDWpUVN\ DXWRPRELORYê
ãSRUWYêVWDY\ WXQLQJRYp]UD]\D SRGREQpDNFLH9\FKiG]DNDåGêPHVLDFY QiNODGHY\ãH
35 NXVRY3UHVSRORþQRVĢ0D[FKLSE\ERORYKRGQp]DXMDĢþLWDWHĐRY SUHGRYãHWNêPXå
DSOLNRYDQêP FKLSWXQLQJRP $NR SUtNODG PRåQR XYLHVĢ ]QiP\ PRGHO YR]LGOD âNRGD
)HOtFLDNWRUpPDMLWHĐQDWXQLQJRYHMVFpQHSUHGVWDYXMHSRGQi]Yom Blue Best a MD]GtV QtP
QD YãHWN\ ]QiPH þHVNp DM VORYHQVNp PRWRULVWLFNp DNFLH D zrazy, kde XSUDYHQp vozidlo 
prezentuje. 0RWRU DXWD FKLSRYDOD VSRORþQRVĢ &KLSWXQLQJVN NWRU~ Y UiPFL YêVNXPX
SR]QDORY\ãH UHVSRQGHQWRYZ PQRåVWYD~VSHFKRYNWRUpPDMLWHĐ V autom dosiahol, 
PRåQR VSRPHQ~Ģ DNWXiOQH ] roku 2012 tituly Top Car Of The Show Category Pro 
Carstyling 7XQLQJ 6KRZ %XGDSHãĢ D SUYp PLHVWD QD ]UD]H $XWRFKLS WXQLQJ VKRZ %UQR
57 
 
v NDWHJyULiFK 6NRGD ROGLHV VFHQH D Best of Best scene. O DXWH EROR StVDQp Y þDsopise 
Autosport & Tuning 11/2010 a WDNWLHå DM Y þDVRSLVH 3RZHU 0DJD]LQH  9ãHWN\
VSRPHQXWp ~VSHFK\ PDM~ MHGQR VSRORþQp $XWR MH ]QiPH Y UiPFL FLHĐRYHM VNXSLQ\
]iND]QtNRY 1iYUKRP SUH VSRORþQRVĢ 0D[FKLS MH Y\KOLDGQXĢ VL podobne ]QiPH
a ~VSHãQpDXWRQDVFpQHWXQLQJX a SRQ~NQXĢ PDMLWHĐRYLYêKRGQ~]ĐDYXQDFKLSWXQLQJ. 
,GHiOQRX PRWLYiFLRX E\ ERO FKLSWXQLQJ ]GDUPD 0DMLWHĐ DXWD E\ SUL UHFHQ]LiFK SUH
þDVRSLV\DOHERDMSULY\VWDYRYDQtDXWDQD]UD]RFKXYiG]DOSULMHKRSRSLVHFKLSWXQLQJRG
VSRORþQRVWL0D[FKLS $XWRE\VDVWDORXUþLWRXIRUPRXÄSRMD]GQHMUHNODP\³NWRUiE\SUH
VSRORþQRVĢ SUHGVWDYRYDOD OHQ MHGLQê QiNODG ± ]ĐDYX QD FKLSWXQLQJ SUtSDGQH MHKR
poskytnutie zdarma 7XQLQJRYp PDJD]tQ\ neraz StãX R jednom aute DM YR YLDFHUêFK
þtVODFK7DNWRYHUHMQH]QiPHDXWRY]EXG]XMHUHãSHNWD PRWLYiFLXX RVWDWQêFKPRWRULVWRY
7i Y PQRKêFK SUtSDGRFK Y\~VWL GR Y\KĐDGiYDQLD ćDOãtFK LQIRUPiFLt R aute na internete 
a teda aj o MHKRFKLSWXQLQJX3UL VSRþtWDQtYêKRG WDNHMWRPQRKRQiVREQHM UHNODP\NWRURX
by na viac rokov mohlo tDNpWRYR]LGORE\ĢE\VDVSRORþQRVWLUR]KRGQHRSODWLORY\NRQDĢ
PLQLPiOQH]ODFQHQêFKLSWXQLQJQLHOHQX MHGQpKRWDNpKRWRDXWD 
 ĆDOãRXPRWLYiFLRXSUH]iND]QtNRYE\PRKOLE\Ģ]ĐDYRYpNXSyQ\, NWRUpE\PRKOL
E\Ģ SULORåHQp v QLHNWRUêFK Y\GDQLDFK VSRPtQDQêFK þDVRSLVRFK 3UtSDGQH E\ VSRORþQRVĢ
PRKOD ]RUJDQL]RYDĢ MHGQRGXFK~ V~ĢDå ýLWDWHOLD E\ PDOL QDSUtNODG Y\SOQLĢ NUiWN\ WHVW
]DPHUDQê QD FKLSWXQLQJ D RGRVODĢ KR QDPDLO VSRORþQRVWL DOHER QD]ELHUDĢ XUþLWêSRþHW
~VWULåNRY ] þDVRSLVRY a RGRVODĢ LFK QD DGUHVX VSRORþQRVWL 1iVOHGQH E\ SUHEHKOR
åUHERYDQLHR YHFQpFHQ\D]ĐDY\QDVOXåE\VSRORþQRVWL0D[FKLS 
 =DXMtPDYêP E\ PRKOR E\Ģ Y\XåLWLH UXEUtN ]DPHUDQêFK QD techniku alebo na 
UHFHQ]LH iXW ýDVRSLV\PQRKRNUiW WHVWXM~ DXWi GOKRGRER QDSUtNODG VR ]DPHUDQtP QD
QDMY\ããt SRþHW QDMD]GHQêFK NP EH] SRUXFK\PRWRUD 7X E\PRKOD VSRORþQRVĢ0D[FKLS
SULKOiVLĢ QLHNWRUp ] FKLSRYDQêFKYR]LGLHO VDPR]UHMPHSR SUHGFKiG]DM~FHM GRKRGH V jeho 
PDMLWHĐRP .DåGi WDNiWR WHVWRYDFLD UHFHQ]LD ]DNRQþHQi NODGQêP KRGQRWHQtP E\ EROD
v SURVSHFKVSRORþQRVWi a ]YêãLODE\G{YHUXY MHMVOXåE\X þLWDWHĐRY  
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 &LHĐRP EDNDOiUVNHM SUiFH EROR SURVWUHGQtFWYRP PDUNHWLQJRYpKR YêVNXPX
QDYUKQ~ĢQRYpIRUP\NRPXQLNiFLHSUHVSRORþQRVĢ0D[FKLSVUR6SRORþQRVĢS{VRELDFD
QD WUKX DXWRPRELORYêFK VOXåLHE RG URNX  QHPDOD GRWHUD] Y\SUDFRYDQê åLDGHQ SOiQ
]DPHUDQêQDNRPXQLNiFLX3UL]RVWDYRYDQtPDUNHWLQJRYpKRYêVNXPXERORSUHWRSRWUHEQp
G{NODGQH]YDåRYDĢYãHWN\SRWUHEQpD QHY\KQXWQpNURN\V FLHĐRPSULSUDYLĢSUHVSRORþQRVĢ
YêVOHGN\DSOLNRYDWHĐQpY praxi. 
 1D ]DþLDWNX FHOpKR YêVNXPX EROR QHY\KQXWQp ]R]QiPLĢ VD V DNWXiOQRX VLWXiFLRX  
YR ILUPH MHM VOXåEDPL D SR]tFLRX QD WUKX Tu bol zistenê ]iNODGQê IDNWRU NWRUêP MH
RULHQWiFLDVSRORþQRVWLQD%&WUK6R]DPHUDQtPVDQD motoristov bol zostavenê GRWD]QtN
Jeho zverejneniH SUHELHKDOR QD GLVNXVQêFK PRWRULVWLFNêFK IyUDFK D DXWRPRELORYêFK
kluboch. 
 9êVOHGN\ dotazovania ERORPRåQpDQDO\]RYDĢ] YLDFHUêFKSRKĐDGRYZvolenp boli 
SUHWR ãW\UL ]iNODGQp ERG\ RG NWRUêFK VD QiVOHGQH RGYtMDOR FHOp DQDO\]RYDQLH%ROL QLPL
DQDOê]D V~þDVQHM VLWXiFLH Y REODVWL ]QDORVWL FKLSWXQLQJX DQDOê]D ]QDORVWL VSRORþQRVWL
Maxchip a MHMPDUNHWLQJRYHMNRPXQLNiFLHDQDOê]D]QDORVWLD SRåLDGDYiek na umiestnenie 
VSRORþQRVWL D DQDOê]D ]iXMPX R QRYp VOXåE\ .X NDåGpPX ERGu bolo vypracovanp 
podrobnp vyhodnotenie RWi]RNNWRUpVDN QHPXYLD]DOL3UHEHKORDQDO\]RYDQLHSUYpKRDM
GUXKpKRVWXSĖDDE\ERORPRåQpSRXNi]DĢQDUR]GLHO\YRYêVOHGNRFKNWRUpQDVWDOLSUiYH
SRLFK]RWULHGHQtSRGĐDY\EUDQêFK]QDNRY 
 1D ]iNODGH ]DQDO\]RYDQêFK YêVOHGNRY YêVNXPX boli vyvodenp QiYUhy 
a RGSRUXþHQLDSUH VSRORþQRVĢ0D[FKLS6SRORþQRVĢE\VDPDODRULHQWRYDĢSUHGRYãHWNêP
QDRVORYHQLHVSUiYQHMFLHĐRYHMVNXSLQ\6~ĖRXNRQHþQt]iND]QtFL- motoristi. Odpor~þa sa 
SUHWRVSRORþQRVWL0D[FKLSY\XåtYDĢYãHWN\SUtOHåLWRVWLNGHE\PRKODRVORYLĢþRQDMYlþãLX
VNXSLQXPRWRULVWRY7êPLWRSUtOHåLWRVĢDPLV~UR]OLþQpPRWRULVWLFNpSRGXMDWLD]UD]\D LQp
akcie. Tu by sa mala VSRORþQRVĢ RULHQWRYDĢ SUHGRYãHWNêP QD XNiåN\ VYRMLFK SURGXNWRY
v praxi. 3UiYH QHG{YHUD MH Y PQRKêFK SUtSDGRFK ]iNODGQêP IDNWRURP NWRUê RGUiG]D
PRWRULVWRY RG Y\XåLWLD WHMWR VOXåE\ Rovnako pUHQHVHQLH SURGXNWRY VSRORþQRVWL GR
YLUWXiOQHKR VYHWD a VSUiYQH QDþDVRYDQi YLUiOQD NDPSDĖ E\ PRKOL ]DEH]SHþLĢ Y\VRN~
~þLQQRVĢPDUNHWLQJRYHMNRPXQLNiFLHX potenFLiOQ\FKNOLHQWRY.  
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 3UH VSRORþQRVĢ 0D[FKLS MH ]iURYHĖ QHY\KQXWQp DE\ VYRMX NRPXQLNiFLX VR
]iND]QtNPL QHULHãLOD OHQ MHGQRUi]RYR DOH Y\QDNODGDOD SUDYLGHOQH XUþLW~ þDsĢ ILQDQFLt GR
svojej marketingovej komunikicie-HGLQHWDNRXWRIRUPRXVDGRVWDQHGRSRYHGRPLDãLUãHM
skupine motoristov a ]DEUiQL DE\ MXSUHGEHKODNRQNXUHQFLD'{OHåLWi MHDM VSlWQiYl]ED
SURVWUHGQtFWYRP  NWRUHME\PRKODVSRORþQRVĢRGKDOLĢQRYpSUtOHåLWRVWLNRPXQLNiFLHDOHDM
SUtSDGQp FK\E\ NWRUp E\ WDNWR PRKOD HIHNWtYQHMãLH D UêFKOHMãLH GHILQRYDĢ
a QiVOHGQH RGVWUiQLĢ 7DNWLHå MH SUH VSRORþQRVĢ SRGVWDWQp V RGVWXSRP þDVX RSlWRYQH
Y\NRQDĢćDOãtYêVNXP ]DPHUDQêQDPDUNHWLQJRY~NRPXQLNiFLX6SRORþQRVĢE\WDNPRKOD
SRURYQDĢSULHEHK s~þasnej VWDQRYHQHMVWUDWpJLHPDUNHWLQJRYHMNRPXQLNiFLHV MHMQiYUKRP
a SUtSDGQHXSUDYLĢMHMćDOãtYêYRM 
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ZOZNAM SKRATIEK 
 
3D      Three-dimensional 
A pod.      A podobne 
BMW      Bayerische Motoren Werke 
ý      ýtVOR 
ý5      ýHVNiUHSXEOLND 
GmbH      GesellVFKDIWPLWEHVFKUlQNWHU+DIWXQJ 
Ing.      IQåLQLHU 
ISBN      International Standard Book Number 
.þ      .RUXQþHVNêFK 
Km      Kilometer 
Max.      0D[LPiOQH 
MMS      Multimedia Messaging Service 
MS Office     Microsoft Office 
Napr.      1DSUtNODG 
OBD      On-board diagnostics 
269ý      OVREDVDPRVWDWQČYêGČOHþQČþLQQi 
PASW      Predictive Analytics SoftWare 
Ph.D.      Doktor 
POS      Point of sale 
Resp.      Respektive 
S.      Strana 
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SMS      Short Message Service 
Soc. status     6RFLiOQ\VWDWXV 
SR      SlovHQVNiUHSXEOLND 
S. r. o.      SSRORþQRVĢV UXþHQtPREPHG]HQêP 
SWOT      Strengths, Weaknesses/Limitations,   
      Opportunities, Threats 
TDI      Turbodiesel 
TV      Television 
9â%      9\VRNiãNRODEiĖVNi 
Vyd.      Vydanie 
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3URKODãXMLåH 
- E\O MVHP VH]QiPHQ V WtP åH QD PRX EDNDOiĜVNRX SUiFL VH SOQČ Y]WDKXMH ]iNRQ þ
121/2000 Sb. ± DXWRUVNê ]iNRQ ]HMPpQD   ± XåLWt GtOD Y UiPFL REþDQVNêFK D
QiERåHQVNêFK REĜDGĤ Y UiPFL ãNROQtFK SĜHGVWDYHQt D XåLWt GtOD ãNROQtKR D   ± 
ãNROQtGtOR 
- EHUX QD YČGRPt åH 9\VRNi ãNROD EiĖVNi ± 7HFKQLFNi XQLYHU]LWD 2VWUDYD GiOH MHQ
9â%-782PiSUiYRQHYêGČOHþQČNHVYpYQLWĜQtSRWĜHEČEDNDOiĜVNRXSUiFLXåtW
odst. 3);  
- VRXKODVtP V WtP åH EDNDOiĜVNi SUiFH EXGH Y HOHNWURQLFNp SRGREČ DUFKLYRYiQD Y
ÒVWĜHGQt NQLKRYQČ 9â%-782 D MHGHQ YêWLVN EXGH XORåHQ X YHGRXFtKR EDNDOiĜVNp
SUiFH6RXKODVtPVWtPåHELEOLRJUDILFNp~GDMHREDNDOiĜVNpSUiFLEXGRX]YHĜHMQČQ\Y
LQIRUPDþQtPV\VWpPX9â%-TUO;  
- E\ORVMHGQiQRåHV9â%-TUO, v SĜtSDGČ]iMPX]MHMtVWUDQ\X]DYĜXOLFHQþQtVPORXYX
VRSUiYQČQtPXåtWGtORYUR]VDKXRGVWDXWRUVNpKR]iNRQD 
- E\OR VMHGQiQR åH XåtW VYp GtOR EDNDOiĜVNRXSUiFL QHERSRVN\WQRXW OLFHQFL N MHMtPX
Y\XåLWtPRKXMHQVHVRXKODVHP9â%-782NWHUiMHRSUiYQČQD YWDNRYpPSĜtSDGČRGH
PQH SRåDGRYDW SĜLPČĜHQê SĜtVSČYHN QD ~KUDGX QiNODGĤ NWHUp E\O\ 9â%-TUO na 
Y\WYRĜHQtGtODY\QDORåHQ\DåGRMHMLFKVNXWHþQpYêãH 
 
 
V Ostrave, 11. 5. 2012                         
         Martin Blahovec 
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3UtORKDþ  Mapa s SRORKRXVtGODVSRORþQRVWL 
3UtORKDþ  /RJRVSRORþQRVWL0D[FKLS 
3UtORKDþ  'RWD]QtN 
3UtORKDþ  9\KRGQRWHQLHRWi]RN 
  
  1  
 
3UtORKDþ± Mapa s SRORKRXVtGODVSRORþQRVWL 
 
 
Zdroj: http://mapy.cz/ 
 
 
3UtORKDþ± /RJRVSRORþQRVWL0D[FKLp 
 
 
Zdroj: http://maxchip.cz/ 
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3UtORKDþ ± 'RWD]QtN 
 2 
 
 3 
 
 4 
 
 1 
 
 
3UtORKDþ ± 9\KRGQRWHQLHRWi]RN 
 
3RþXOLVWHXåR chiptuningu? 
2GSRYHć 3RþHWQRVĢ 3HUFHQWi 
ÈQR 289 90,3 
Nie 31 9,7 
Celkom 320 100,0 
  
 
9DãHDXWRMH 
9\XåLWLHDXWD 3RþHWQRVĢ 3HUFHQWi 
Auto MH]iĐXED 221 76,5 
$XWRMHSUDFRYQêQiVWURM 42 14,5 
$XWRQDNDåGRGHQQp
Y\XåLWH 129 44,6 
$XWRQDYtNHQG\DVYLDWN\ 40 13,8 
Auto je - LQiPRåQRVĢ 11 3,8 
 
 
2GNLDĐVWHVDGR]YHGHOLR chiptuningu? 
=GURMHLQIRUPiFLt 3RþHWQRVĢ 3HUFHQWi 
,QWHUQHWRYpVWUiQN\ 139 48,1 
6RFLiOQHVLHWH 2 ,7 
79UiGLR 5 1,7 
0RWRULVWLFNpþDVRSLV\NQLK\ 45 15,6 
6HUYLVQpVWUHGLVNi
mototechny 3 1,0 
0RWRULVWLFNp]UD]\DNFLH 24 8,3 
2G]QiP\FK 52 18,0 
Inde 19 6,6 
Celkom odpovedalo 289 100,0 
&KêEDM~FHKRGQRW\ 31   
Celkom 320   
 2 
 
.WRUp]RVSRORþQRVWtVD9iPQDMVN{UY\EDYLDNHćVDSRYLHFKLSWXQLQJ" 
6SRORþQRVWL 3RþHWQRVĢ 3HUFHQWi 
Bitpower.cz 26 9 
Cimbu.cz 95 32,9 
Dieselpower.cz 109 37,7 
Maxchip.cz 7 2,4 
Tdifun.cz 58 20,1 
Chiptuning.sk / cz 35 12,1 
Maxtuning.sk 9 3,1 
Mmracing.sk 40 13,8 
Motortech.sk 17 5,9 
Profituning.sk 77 26,6 
Tuningchip.sk 6 2,1 
,QiVSRORþQRVĢ 46 15,9 
äLDGQDVSRORþQRVĢ 13 4,5 
 
  
'RDNHMPLHU\V~KODVtWHV QDVOHGXM~FLPLWYUGHQLDPL" 
7YUGHQLH1i]RUYSHUFHQWiFK Rozhodne V~KODVtP 
6N{U
V~KODVtP 
6N{U
QHV~KODVtP 
Rozhodne 
QHV~KODVtP 
&HQDMHY\VRNi 21,8 52,9 20,4 4,8 
2EiYDPVDSRãNRGHQLDDXWD 10,7 23,5 40,5 25,3 
1HG{YHUXMHPVSRORþQRVWLDP 9,0 22,8 45,3 22,8 
1HPiPGRVWDWRNLQIRUPiFLt 9,3 19,7 34,9 36,0 
&KêEDM~GRSOQNRYpVOXåE\ 25,6 36,3 26,6 11,4 
0iPQHJDWtYQHUHIHUHQFLH 5,2 15,2 42,2 37,4 
9êEHUVOXåLHEMHQHGRVWDWRþQê 6,6 19,4 44,6 29,4 
1HGRVWDWRþQêSR]iUXþQêVHUYLV 18,3 34,3 32,9 14,5 
 
 
 
 
 
 
 
 
 3 
 
0DOLE\VWH]iXMHPR chiptuning? 
0LHUD]iXMPX 3RþHWQRVĢ 3HUFHQWi 
8åPiPFKLSWXQLQJ 64 22,1 
0iP]iXMHP 117 40,5 
1HYLHPVDUR]KRGQ~Ģ 61 21,1 
1HPiP]iXMHP 47 16,3 
Celkom odpovedalo 289 100,0 
&KêEDM~FHRGSRYHGH 31   
Celkom 320   
 
 
3R]QiWHVSRORþQRVĢ0D[FKLS" 
=QDORVĢVSRORþQRVWL 3RþHWQRVĢ 3HUFHQWi 
3R]QiPVSRORþQRVĢDMMHMVOXåE\DOH
]DWLDĐVRPLFKQHY\XåLOD 6 2,5 
3RþXODVRPRQi]YHVSRORþQRVWLDOH
QHPiPćDOãLHLQIRUPiFLH 43 17,8 
1HSR]QiP 193 79,8 
Celkom odpovedalo 242 100,0 
&KêEDM~FHRGSRYHGH 78   
Celkom 320   
 
 
0DOLE\VWH]iXMHPR test vozidla dynamometrom? 
0LHUD]iXMPX 3RþHWQRVĢ 3HUFHQWi 
8UþLWHiQR 95 39,3 
6N{UiQR 96 39,7 
6N{UQLH 34 14,0 
8UþLWHQLH 17 7,0 
Celkom odpovedalo 242 100,0 
&KêEDM~FHRGSRYHGH 78   
Celkom 320   
 
 
 
 4 
 
8YtWDOLE\VWHYLDFWHFKQLFN\Y\EDYHQêFKSRERþLHNY UiPFLýHVNHMDOHER6ORYHQVNHM
republiky?  
1i]RU 3RþHWQRVĢ PerFHQWi 
ÈQRYNDåGRPNUDMVNRPPHVWH 75 31,0 
ÈQRGRVWXSQRVĢSRERþN\NDåGêFK- 199 km 107 44,2 
ÈQRGRVWXSQRVĢSRERþN\NDåGêFK- 399 km 24 9,9 
ÈQRGRVWXSQRVĢSRERþN\NDåGêFKDYLDFNP 4 1,7 
1LHLFKSRVN\WRYDQLHVOXåLHESULDPRXNOLHQWDMH
dRVWDþXM~FH 32 13,2 
Celkom odpovedalo 242 100,0 
&KêEDM~FHRGSRYHGH 78   
Celkom 320   
 
  
0DOLE\VWH]iXMHPR chiptuning box? 
0LHUD]iXMPX 3RþHWQRVĢ 3HUFHQWi 
8UþLWHiQRUDGãHMQHåNODVLFNpFKLSRYDQLH 23 9,5 
6N{UiQR 61 25,2 
6N{UQLH 37 15,3 
8UþLWHQLHXSUHGQRVWQtPUDGãHMNODVLFNp
chipovanie 118 48,8 
8åPiPFKLSWXQLQJER[ 3 1,2 
Celkom odpovedalo 242 100,0 
&KêEDM~FHRGSRYHGH 78   
Celkom 320   
 
 
Z DNêFK]GURMRYE\VWHVDFKFHOLYLDFGR]YHGLHĢR VSRORþQRVWL0D[FKLSD MHMVOXåEiFK" 
Zdroje 3RþHWQRVĢ 3HUFHQWi 
,QWHUQHWRYpVWUiQN\ 194 80,2 
6RFLiOQHVLHWH 43 17,8 
0RWRULVWLFNpPDJD]tQ\ 62 25,6 
5HNODPDYEHåQHMWODþL 13 5,4 
5iGLR 9 3,7 
$XWRPRELORYpDNFLHD]UD]\ 69 28,5 
6HUYLVQpVWUHGLVNi 20 8,3 
Predajne automobilov 8 3,3 
1HFKFHPVDGR]YHGLHĢ 27 11,2 
 5 
 
9DãHSRKODYLH  
Pohlavie 3RþHWQRVĢ 3HUFHQWi 
0Xå 283 97,9 
äHQD 6 2,1 
Celkom odpovedalo 289 100,0 
&KêEDM~FHRGSRYHGH 31   
Celkom 320   
 
  
9iãYHN 
Vek 3RþHWQRVĢ 3HUFHQWi 
0HQHMQHåURNRY 229 79,2 
31 - 45 rokov 53 18,3 
46 - 60 rokov 7 2,4 
Celkom odpovedalo 289 100,0 
&KêEDM~FHRGSRYHGH 31   
Celkom 320   
 
 
âWiWY NWRURPåLMHWH  
âWiW 3RþHWQRVĢ 3HUFHQWi 
ýHVNiUHSXEOLND 132 45,7 
6ORYHQVNiUHSXEOLND 157 54,3 
Celkom odpovedalo 289 100,0 
&KêEDM~FHRGSRYHGH 31   
Celkom 320   
 
 
 
 
 
 
 
 
 6 
 
9iãVRFLiOQ\ status 
6RFLiOQ\VWDWXV 3RþHWQRVĢ 3HUFHQWi 
âWXGHQW 83 28,7 
3RGQLNDWHĐ 26 9,0 
Zamestnanec 164 56,7 
1H]DPHVWQDQê 7 2,4 
'{FKRGFD 1 ,3 
,Qê 8 2,8 
Celkom odpovedalo 289 100,0 
&KêEDM~FHRGSRYHGH 31   
Celkom 320   
 
  
 
 
 
 
 
 
 
 
 
 
